Master in Business Administration
Master of Business Administration (MBA) programme under the 
Choice Based Credit System (CBCS) & Continuous Assessment Grading Pattern (CAGP)
	I SEMESTER
	S. No.
	Course Code
	Name of the Courses
	Course type
	Hours contact
	Credit Distribution
	Marks Scaled

	
	
	
	
	
	
	L
	T
	P
	Total
	

	
	1
	MBA/1/CC/01
	Principles and Practice of Management
	CC
	3
	3
	0
	0
	3
	100

	
	2
	MBA/1/CC/02
	Managerial Economics
	CC
	3
	3
	0
	0
	3
	100

	
	3
	MBA/1/CC/03
	Organisational Behaviour
	CC
	3
	3
	0
	0
	3
	100

	
	4
	MBA/1/CC/04
	Accounting for Managers
	CC
	3
	3
	0
	0
	3
	100

	
	5
	MBA/1/CC/05
	Statistics for Management
	CC
	3
	3
	0
	0
	3
	100

	
	6
	MBA/1/CC/06
	Business Environment
	CC
	3
	2
	1
	0
	3
	100

	
	7
	MBA/1/CC/07
	Entrepreneurship and Small Business Management
	CC
	4
	2
	1
	0
	3
	100

	
	8
	MBA/1/CC/08
	Computer Application for Managers
	CC*
	8
	0
	0
	4
	4
	100

	
	Total of I SEMESTER (CC=25; SC=00; OE=00)
	
	30
	19
	2
	4
	25
	800

	II SEMESTER
	S. No.
	Course Code
	Name of the Courses
	Course type
	Hours contact
	Credit Distribution
	Marks Scaled

	
	
	
	
	
	
	L
	T
	P
	Total
	

	
	9
	MBA/2/CC/09
	Research Methodology
	CC
	5
	3
	0
	1
	4
	100

	
	10
	MBA/2/CC/10
	Marketing Management
	CC
	2
	2
	0
	0
	2
	100

	
	11
	MBA/2/CC/11
	Financial Management
	CC
	3
	1
	1
	0
	2
	100

	
	12
	MBA/2/CC/12
	Human Resource Management
	CC
	3
	1
	1
	0
	2
	100

	
	13
	MBA/2/CC/13
	Business Legislation
	CC
	4
	2
	1
	0
	3
	100

	
	14
	MBA/2/SC/14(A-D)
	Soft Core Courses (any one course out of MBA/2/SC/14A, MBA/2/SC/14B, MBA/2/SC/14C, MBA/2/SC/14D)
	SC**
	5
	3
	1
	0
	4
	100

	
	15
	MBA/2/SC/15(A-D)
	Soft Core Courses (any one course out of MBA/2/SC/15A, MBA/2/SC/15B, MBA/2/SC/15C, MBA/2/SC/15D)
	SC**
	5
	3
	1
	0
	4
	100

	
	16
	MBA/2/OE/16
	E-Marketing
	OE
	2
	2
	0
	0
	2
	100

	
	17
	MBA/2/OE/17
	Social Entrepreneurship
	OE
	2
	2
	0
	0
	2
	100

	
	Total of II SEMESTER (CC=13; SC=8; OE=4)
	
	30
	19
	5
	1
	25
	900

	III SEMESTER

	S. No.
	Course Code
	Name of the Courses
	Course type
	Hours contact
	Credit Distribution
	Marks Scaled

	
	
	
	
	
	
	L
	T
	P
	Total
	

	
	18
	MBA/3/CC/18
	Production and Operation Research
	CC
	6
	2
	2
	0
	4
	100

	
	19
	MBA/3/CC/19
	Managerial Skill Development
	CC
	3
	1
	1
	0
	2
	100

	
	20
	MBA/3/CC/20
	Industrial  Training Project
	CC*
	2
	0
	0
	8
	3
	100

	
	21
	MBA/3/SC/21(A-D)
	Soft Core Courses (any one course out of MBA/3/SC/21A, MBA/3/SC/21B, MBA/3/SC/21C, MBA/3/SC/21D)
	SC**
	5
	3
	1
	0
	4
	100

	
	22
	MBA/3/SC/22(A-D)
	Soft Core Courses (any one course out of MBA/3/SC/22A, MBA/3/SC/22B, MBA/3/SC/22C, MBA/3/SC/22D)
	SC**
	5
	3
	1
	0
	4
	100

	
	23
	MBA/3/SC/23(A-D)
	Soft Core Courses (any one course out of MBA/3/SC/23A, MBA/3/SC/23B, MBA/3/SC/23C, MBA/3/SC/23D)
	SC**
	5
	3
	1
	0
	4
	100

	
	24
	MBA/3/OE/24
	Consulting in Management
	OE
	2
	2
	0
	0
	2
	100

	
	25
	MBA/3/OE/25
	Project Management
	OE
	2
	2
	0
	0
	2
	100

	
	Total of III SEMESTER (CC=9; SC=12; OE=4)
	
	30
	16
	6
	8
	25
	800

	IV SEMESTER
	S. No.
	Course Code
	Name of the Courses
	Course type
	Hours contact
	Credit Distribution
	Marks Scaled

	
	
	
	
	
	
	L
	T
	P
	Total
	

	
	26
	MBA/4/CC/26
	Business Policy and Strategic Management
	CC
	4
	2
	2
	0
	4
	100

	
	27
	MBA/4/CC/27
	International Business Management
	CC
	3
	2
	2
	0
	3
	100

	
	28
	MBA/4/CC/28
	Management Information System
	CC
	4
	2
	1
	0
	3
	100

	
	29
	MBA/4/CC/29
	Research Project & Viva Voce
	CC*
	4
	0
	0
	6
	3
	100

	
	30
	MBA/4/SC/30(A-D)
	Soft Core Courses (any one course out of MBA/4/SC/30A, MBA/4/SC/30B, MBA/4/SC/30C, MBA/4/SC/30D)
	SC**
	5
	3
	1
	0
	4
	100

	
	31
	MBA/4/SC/31(A-D)
	Soft Core Courses (any one course out of MBA/4/SC/31A, MBA/4/SC/31B, MBA/4/SC/31C, MBA/4/SC/31D)
	SC**
	5
	3
	1
	0
	4
	100

	
	32
	MBA/4/SC/32(A-D)
	Soft Core Courses (any one course out of MBA/4/SC/32A, MBA/4/SC/32B, MBA/4/SC/32C, MBA/4/SC/32D)
	SC**
	5
	3
	1
	0
	4
	100

	
	Total of IV SEMESTER (CC=13; SC=12; OE=00)
	
	30
	15
	8
	6
	25
	700

	GRAND TOTAL (ALL 4 SEMESTER)(CC=60; SC=32; OE=8)
	
	120
	69
	21
	19
	100
	3200



* Non lecture 
**Altogether eight courses should be opted by selecting four courses from each group of soft courses. The combinations will depend upon the availability of the resources.
Soft Courses
(Altogether eight courses should be opted by selecting four courses from each group of soft courses. The combinations offered will depend on the availability of the resources.)
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	MBA/2/SC/14A: Sales and Distribution Management
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