STATEMENT OF COURSE STRUCTURE FOR B.COM. PROGRAMME

SEMESTER – VI SESSION -2011-12
	S.No.
	Paper Code
	Title
	Maximum Marx
	Credit
	Distribution of Credit

	
	
	
	
	
	L
	T
	P
	C

	Course – I 
	COM -C-611
	Management Accounting (MAC)
	100
	3
	3
	0
	0
	3

	Course – II
	COM -C-612
	Decision Making Accounting  (DMA)
	100
	3
	3
	0
	0
	3

	Course – III
	COM -C-613
	Customs Act & Procedure (CAP)
	100
	3
	3
	0
	0
	3

	Course – IV 
	COM -C-614
	Central Excise and Sales Tax (CES)
	100
	3
	3
	0
	0
	3

	Course –V
	COM -C-615
	Principles of Marketing  (POM)
	100
	3
	3
	0
	0
	3

	Course –VI
	COM -C-616
	International Marketing  (IMG)
	100
	3
	3
	0
	0
	3

	Self Study Course 

Course – I  
	COM -S-611
	E- Commerce 
	100
	2
	2
	0
	0
	2

	Course –II  
	COM -S-612
	Project and Comprehensive Viva-Voce
	100
	2
	0
	2
	0
	2

	Total :
	22
	-
	-
	-
	22


	Explanation of Course Code of Core Course : 

1. First one stands for Semester Number. 

2. Second digit stands for Course Code (UG). 

3. Third digit stands for Course Number.

4. 'C' stands for Core Course
	Explanation of Course Code of Self Study Course : 

1. First digit stands for Semester Number. 

2. Second digit stands for Course Code (UG)..  

3. Third digit stands for Course Number.

4. 'S' stands for Self Study Course.

	Special Note : 

1. In Self Study Course passing in essential but not accounted in cumulative grade point average.  

	Self Study Course : 

1. Entrepreneurship. 






2. Environmental Studies.

3. Computer Awareness.





4. Hindi. 

5. Human Right Education. 





6. Job Oriented Project etc. 

7. Peace and Conflict Resolution. 


	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
	

	4.
	Student Nominee 
	


DEPARTMENT OF COMMERCE 

B.Com. (Semester-VI) SESSION- 2011-12
	Course – I 
	COM -C-611
	Management Accounting (MAC)
	100
	3
	3
	0
	0
	3













  Maximum Marks : 100

OBJECTIVE:  
This course provides the students an understanding of the application of accounting techniques for management.

UNIT I       


· Management Accounting: Meaning, nature, scope, and functions of management accounting; 

· Role of management accounting in decision making; Management accounting vs financial accounting; 

· Tools and techniques of management accounting


                                                                                                    (Minimum Lectures – 5+5+5)

	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 

· Financial Statements: Meaning and types of financial statements; 
· Limitations of financial statements; Objectives and methods of financial statements analysis; 

· Ratio analysis; Classification of ratios -Profitability ratios, turnover ratios, liquidity ratios, turnover ratios; Advantages of ratio analysis;  Limitations of accounting ratios

                                                                                                            (Minimum Lectures – 5+5+5)
	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 

· Funds Flow Statement as per Indian Accounting Standard 3, 
· Cash flow statement.
                                                                                 
                (Minimum Lectures – 8+7)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS:
1. Arora M.N: Cost Accounting-Principles and Practices; Vikas, New Delhi.

2. Jain S.P.& Narang K.L: Cost Accounting; Kalyani, New Delhi

3. Anthony, Robert & Reece, et al: Principles of Management Accounting; Richard Irwin Inc.

4. Horngren, Charles, Foster and Datar et al: Cost Accounting - A Managerial Emphasis; Prentice Hall ,  

     New Delhi.

5.  Khan M.Y.and Jain P.K: Management Accounting; Tata McGraw Hill, New Delhi.

6.  Kaplan R.S. and Atkinson A.A.: Advanced Management Accounting; Prentice Hall India, New Delhi.

7.  Jawahar Lal, Himalaya Publishing House
	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
	

	4.
	
	


DEPARTMENT OF COMMERCE 

B.Com. (Semester-VI) SESSION- 2011-12
	Course – II
	COM -C-612
	Decision Making Accounting  (DMA)
	100
	3
	3
	0
	0
	3











                        Maximum Marks : 100

OBJECTIVE : 

This course provides the students an understanding and application of Decision Making Accounting for management.

UNIT I  
· Absorption and Marginal Costing: Marginal and differential costing as a tool for decision making -make or buy; Change of product mix; Pricing; 
· Break-even analysis; exploring new markets; 
· Shutdown decisions.

                                                                                                                               (Minimum Lectures – 5+5+5)

	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 


· Budgeting for Profit Planning and Control: Meaning of budget and budgetary controls Objectives; 
· Merits and limitations; Types of budgets; Fixed and flexible budgeting; Control ratios; Zero base budgeting; Responsibility accounting; Performance budging.

                                                                                                                (Minimum Lectures – 8+7)
	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 


· Standard Costing and Variance Analysis: Meaning of standard cost and standard costing;
·  Advantages and application; 
· Variance analysis -material; Labour and overhead (two-way analysis); Variances.

                                                                                               (Minimum Lectures – 5+5+5)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS: 
1. Arora M.N: Cost Accounting-Principles and Practices; Vikas, New Delhi.

2. Jain S.P.& Narang K.L: Cost Accounting; Kalyani, New Delhi

3. Anthony, Robert & Reece, et al: Principles of Management Accounting; Richard Irwin Inc.

4. Horngren, Charles, Foster and Datar et al: Cost Accounting - A Managerial Emphasis; Prentice Hall , 
     New Delhi.

5. Khan M.Y.and Jain P.K: Management Accounting; Tata McGraw Hill, New Delhi.

6.  Kaplan R.S. and Atkinson A.A.: Advanced Management Accounting; Prentice Hall India, New Delhi.

	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
	

	4.
	
	


DEPARTMENT OF COMMERCE

B.Com. (Semester-VI) SESSION- 2011-12

	Course – III
	COM -C-613
	Customs Act & Procedure (CAP)
	100
	3
	3
	0
	0
	3


                                                                                                                                    Maximum Marks : 100

OBJECTIVE : 
This course aims at imparting basic knowledge about major indirect taxes such as Customs Act & Procedure.

UNIT I       

· Customs: Role of customs in international trade; Important terms and definitions under the Customs Act 1962; 

· Assessable value; Baggage; Bill of entry; Dutiable goods; Duty; Exporter; Foreign going vessel; Aircraft goods; 
                                                                                                                                     (Minimum Lectures – 8+7)

	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 


· Import; Import Manifest; Importer; Prohibited goods; 

· Shipping bill; Store; Bill of lading; Export manifest; 

· Letter of credit; Kinds of duties -basic, auxiliary, additional or countervailing; Basics of levy, -advalorem, 
· specific duties; Prohibition of export and import of goods, and provisions regarding notified & specified goods; Import of goods - Free import and restricted import; Type of import - import of cargo, import of personal baggage, import of stores.
                                                                                      (Minimum Lectures – 4+3+4+4)
	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 


· Clearance Procedure : For home consumption, for warehousing, for re-export; 
· Clearance procedure for import by post; Prohibited exports; Canalised exports; Exports against licensing; 
· Type of exports, export of cargo, export of baggage; Export of cargo by land, sea, and air routes.
                                                                                              (Minimum Lectures – 5+5+5)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS:
1. Customs Act

2. Ahuja Girish & Gupta Ravi: Practical Approach to Income Tax, Wealth Tax and Central Sales Tax (Problems and Solutions with Multiple Choice Questions); Bharat Law House Pvt. Ltd., New Delhi.

	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
	

	4.
	
	


DEPARTMENT OF COMMERCE 

B.Com. (Semester-VI) SESSION- 2011-12
	Course – IV 
	COM -C-614
	Central Excise and Sales Tax (CES)
	100
	3
	3
	0
	0
	3










                                      Maximum Marks : 100
OBJECTIVE : 
This course exposes the students to the basic concepts and application of Centrals Excise and Sales Tax
UNIT I   
· Central Excise: Nature and scope of Central Excise; Important terms and definitions under the Central Excise Act; 

· General procedures of central excise; Clearance and excisable goods; 

· Concession to small scale industry under Central Excise Act; Central Value Added Tax (CENVAT)

    
                                                                                                (Minimum Lectures – 5+5+5)
	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 


· Central Sales Tax: Important terms and definitions under the Central Sales Tax Act 1956 - Dealer, declared good, place of business, sale, sale price, turnover, year, appropriate authority; 

· Nature and scope of Central Sales Tax Act; Provisions relating to inter-state sales; Sales in side a state; Sales/purchase in the course of imports and exports out of India.

· Registration of dealers and procedure thereof; Rate of tax; Exemption of subsequent sales; Determination of turnover
                                                                                                                   (Minimum Lectures – 5+5+5)
	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 

· Principles for determining levy of central sales tax; Concept of sale or purchase of goods in the course of central /state trading; When does sales or purchase of goods take place inside the state; When does the sale or purchase of goods take place in the course of imports or exports.

· Registration of dealer and procedures thereof; Rate of tax; Sales against 'C' and 'D' forms; Exemption of subsequent sales.

· Branch  and  consignment transfer;  Determination  of turnover;   Deduction  from turnover.

                                                                                                  (Minimum Lectures – 5+5+5)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS:
1. Central Excise Act.

2. Central Sales Tax Act.

3. Ahuja Girish & Gupta Ravi: Practical Approach to Income Tax, Wealth Tax and Central Sales Tax (Problems and Solutions with Multiple Choice Questions); Bharat Law House Pvt. Ltd., New Delhi.

	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
	

	4.
	
	


DEPARTMENT OF COMMERCE 

B.Com. (Semester-VI) SESSION- 2011-12
	Course –V
	COM -C-615
	Principles of Marketing  (POM)
	100
	3
	3
	0
	0
	3









                                        Maximum Marks : 100

OBJECTIVE :
The objective of this course is to help students to understand the  basic concepts of marketing and its applications.

UNIT I 
· Introduction: Nature and scope of marketing; Importance of marketing as a business function, and in the economy; 
· Marketing concepts -traditional and modern; Selling vs. marketing; Marketing mix; Marketing environment.

· Consumer Behaviour and Market Segmentation: Nature, scope, and significance of consumer behaviour; Market segmentation -concept and importance; Bases for market segmentation
                                                                                                                                (Minimum Lectures – 5+5+5)

	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 

· Product: Concept of product, consumer, and industrial goods; Product planning and development; Packaging -role and functions; Brand name and trade mark; After-sales service; Product life cycle concept.

· Price: Importance of price in the marketing mix; Factors affecting price of a product/service; Discounts and rebates.

                                                                                                               (Minimum Lectures – 8+7)
	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 


· Distributions Channels and Physical Distribution: Distribution channels - concept and role; Types of distribution channels;. Factors affecting choice of a distribution channel; Retailer and wholesaler; Physical distribution of goods; Transportation; Warehousing; Inventory control; Order processing.

· Promotion: Methods of promotion; Optimum promotion mix; Advertising media - their relative merits and limitations; Characteristics of an effective advertisement; Personal selling; Selling as a career; Classification of a successful sales person; Functions of salesman.

                                                                                               (Minimum Lectures – 8+7)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS:
1.  Philip Kotler: Marketing Management Englewood Cliffs; Prentice Hall, NJ.

2.  William M. Pride and O.C. Ferrell: Marketing : Houghton-Mifflin Boston.

3.  Stanton W.J., Etzel Michael J., and Walker Bruce J; Fundamentals of Marketing; McGraw-Hill, New York

4.  Lamb Charles W., Hair Joseph F., and McDaniel Carl: Principles of Marketing; South-Western-   

     publishing,  Cincinnati, Ohio.

5.  Cravens David W, Hills Gerald E., Woodruff Robert B: Marketing Management: Richard D. Irwin, 
     Homewood, Illinois.

6. Kotler Philip and Armstrong Gary: Principles of Marketing; Prentice-Hall of India, New Delhi.

7. Fulmer R.M: The New Marketing; McMillan, New York.

8. McCarthy J.E: Basic Marketing - A Managerial Approach; McGraw Hill, New York.

9. Cundiff, Edward W and Stiu R.R: Basic Marketing - Concepts, Decisions and Strategties; Prentice Hall, 
     New Delhi.

10. Bushkirk, Richard H.: Principles of Marketing; Dryden Pren, Illinois.

	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
	

	4.
	
	


DEPARTMENT OF COMMERCE 

B.Com. (Semester-VI) SESSION- 2011-12
	Course –VI
	COM -C-616
	International Marketing  (IMG)
	100
	3
	3
	0
	0
	3









                                            Maximum Marks : 100

OBJECTIVE :

 This course aims at acquainting student with the operations of marketing in international environment.

UNIT I       

· International Marketing: Nature, definition, and scope of international marketing; Domestic marketing vs. international marketing; International marketing environment -external and internal.

· Identifying and Selecting Foreign Market: Foreign market entry mode decisions.

· Product Planning for International Market: Product designing; Standardization vs adaptation; Branding, and packaging; Labeling and quality issues; After sales service.


                                                                                                     (Minimum Lectures – 5+5+5)

	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 


· International Pricing: Factors influencing international price; Pricing process -process and methods; International price quotation and payment terms. 
· Promotion of Product/Services Abroad: Methods of international promotion; Direct mail and sales literature; Advertising; Personal selling; Trade fairs and exhibitions.

                                                                                                                (Minimum Lectures – 8+7)
	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 

· International Distribution: Distribution channels and logistics decisions; Selection and appointment of foreign sales agents.

· Export Policy and Practices in India: Exim policy - an overview; Trends in India's foreign trade; Steps in starting an export business; Product selection; Market selection; Export pricing; Export finance; Documentation; Export procedures; Export assistance and incentives.

                                                                                                  (Minimum Lectures – 8+7)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS:
1. Bhattacharya R.L. and Varshney B: International Marketing Management; Sultan Chand, New Delhi.

2. Bhattacharya B: Export Marketing Strategies for Success; Global Press, New Delhi.

3. Keegan W.J: Multinational Marketing Management; Prentice Hall, New Delhi.

4. Kriplani V: International Marketing; Prentice Hall New Delhi.

5. Taggart J.H and Moder Mott M.C: The Essence of International Business; Prentice Hall New Delhi.

6. Kotler Phillip: Principles of Marketing; Prentice Hall New Delhi.

7. Payer Weather John: International Marketing; Prentice Hall, NJ.

8. Caterora P.M. and Keavenay S.M: Marketing an International Perspective; Erwin Homewood, Illinois.

9. Paliwala, Stanley J: The Essence of International Marketing; Prentice Hall, New Delhi.

10. Dr. S..C. Jain, Sahitya Publication

11.B.P. Sharma, Rajeev Jain, Purushottom Dayal, Jyant Sharma, International Marketing, Himalaya 
      Publishing House

	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
	

	4.
	
	


DEPARTMENT OF COMMERCE 

B.Com. (Semester-VI) SESSION-2011-12
	Self Study Course 

Course – I  
	COM -S-611
	E- Commerce 
	100
	2
	2
	0
	0
	2












          Maximum Marks: 100

OBJECTIVE:
The objective of this course is to familiarize the students with the basics of E-Commerce and to comprehend its potential.
UNIT I       

· Internet and Commerce: Business operations; E-commerce practices vs traditional business practices; Concepts B2B, B2C, C2C, B2G, G2H, G2C; Benefits of e-commerce to organization, consumers, and society; Limitation of e-commerce; Management issues relating to e-commerce.

· Operations of E-commerce: Credit card transaction; Secure Hypertext Transfer Protocol (SMTP); Electronic payment systems; Secure electronic transaction (SET); SET's encryption; Process; Cybercash; Smart cards; Indian payment models.


                                                                                                          (Minimum Lectures – 8+7)

	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 


· Applications in B2C: Consumers' shopping procedure on the internet; Impact on dis-intermediation and re-intermediation; Global market; Strategy "of traditional department stores; Products in b2c model; Success factors of e-brokers; Broker-based services online; Online travel tourism services; Benefits and impact of E-commerce on travel industry; Real estate market; Online stock trading and its benefits; Online banking and its benefits; Online financial services and their future; E-auctions -benefits, implementation, and impact.

· Applications in B2B: Applications of b2b; Key technologies for b2b; Architectural models of b2b; Characteristics of the supplier-oriented marketplace, buyer-oriented marketplace, and intermediary-oriented marketplace; Benefits of b2b on procurement reengineering; Just In Time delivery in b2b; Internet-based EDI from traditional EDI; Integrating EC with back-end information systems; Marketing issues in b2b.

                                                                                                                (Minimum Lectures – 8+7)
	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 

· Applications in Governance: EDI in governance; E-government; E-governance -applications of the internet; Concept of government-to-business, business-to-government and citizen-to-government; E-governance models; Private sector interface in e-governance.

· Emerging Business Models: Retail model; Media model; advisory model, Made-to-order manufacturing model; Do-it-yourself model; Information service model; Emerging hybrid models; Emerging models in India.

                                                                                                  (Minimum Lectures – 8+7)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS: 
1.       Agarwala Kamlesh. N. and Agarwala Deeksha: Bridge to Online Storefront; Macmillan India, New 
Delhi.

2.      
Agarwala Kamlesh. N. and Agarwala Deeksha: Business on the Net- Introduction to the E-
Commerce; Macmillan  India New Delhi.

3.       Agarwala Kamlesh. N. and Agarwala Deeksha: Bulls, Bears and The Mouse: An Introduction to 
Online Stock Market Trading; Macmillan India New Delhi

4.     
 Tiwari Dr. Murli D.: Education and E-Governance; Macmillan India New Delhi

5.       
Minoli Daniel, Minoli Emma: Web Commerce Technology Handbook; Tata McGraw Hill, New 
Delhi.
6.       
Minoli Daniel: Internet & Intranet Engineering; Tata McGraw Hill, 1999

7.      Bhatnager Subhash and Schware Robert (Eds); Information and Communication Technology in 
Development; Sage Publications India, New Delhi.

8.       Amor, Daniel: E-business (r) evaluation, The: Living and Working in an Interconnected World; 
Prentice Hall US.

9.       
Afuah, A., and Tucci, C: Internet Business Models and Strategies; McGraw Hill, New York.

10.     
Agarwala Kamlesh. N.: Internet Banking;Macmillan India New Delhi.

11.     Parag Diwan and Sunil Sharma: E-Commerce A Managers Guide to E-Business, Excel Books, New 
Delhi.

12.     
Arung Pandey, Database Managaement System, Kamal Prakashan Indore

13.     
Ameet Laad, Programming in C Kamal Prakashan Indore

	S.No.
	Under Graduate Programme Committee 
	Signature 

	1.
	Prof. J.K. Jain 
	

	2.
	Dr. G.L. Puntambekar
	

	3.
	Dr. D.K. Nema 
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DEPARTMENT OF COMMERCE 

B. Com. (Semester-VI) SESSION- 2011-12
	Course –II  
	COM -S-612
	Project and Comprehensive Viva-Voce
	100
	2
	0
	2
	0
	2





                                                                                                  Maximum Marks : 100

OBJECTIVE : 

The objective of this course is to equip the students with the latest office Application among the students.
UNIT I 
 

· Allotment of topic and understanding of project concept
· Understanding of operational methodology
· Referring literature

· Understanding of compilation of literature 
                                                                                                 (Minimum Lectures – 4+3+3+3+2)
	First Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit One only
	3-5 Feb. 2012
	20 Marks


UNIT II 


· Writing of project
· Understanding writing of project 

· Understanding citation 

· Data collection, Editing, Classification, Interpretation 

· Use of tools 






                         (Minimum Lectures – 3+3+3+3+3)

	Second Mid Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Unit Two only
	14-16 March, 2012
	20 Marks


UNIT III 


· Developing presentation skills 
· Preparation of Power Point presentation

· Developing level of confidence 

· Learning language, Sentence formation & Effective presentation 
· Understanding communication pattern

· Developing General reasoning & answerability 






                          (Minimum Lectures – 3+3+3+2+2+2)
	End Semester Examination Contents
	Date of Exam
	Maximum Marks 

	Entire Syllabus 
	10-25 April, 2012
	60 Marks


SUGGESTED READINGS: 
1. Kotari S.R. Research Methodology 
2. Dr. Prassana Chandra: Project Planning & Management 

3. Navlakha & Sharm: Project Planning 
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