M.A. TOURISM MANAGEMENT

(Special Course)

· Nomenclature

1. The M.A. in Tourism Management course shall be spread over in FOUR semesters (2 years). 
· Duration and Time Schedule

1. The TWO-year Masters course shall be divisible within 4 semesters and a student will be required to earn 80 credits to complete the Course.

2. Each semester shall be of 95 working days. each paper will be covered in Total 45 hours in which 30 hours are allotted for regular teaching and 15 hours for internal tests, seminars, assignments, tutorials, field work etc.

3. Semester I & III will ordinarily commence in July, and end in December, while Semesters II & IV will ordinarily commence in January and end in May.

· Eligibility

1. A student holding Bachelor Degree (10+2+3) with minimum 50% marks in any discipline of this university or any other university recognised by Banaras Hindu University is only eligible to apply for the course.

2. Tourism Management (Special Course) has total 30 seats, admission to which will be on merit (marks obtained in Graduation), Group Discussion, and Personality test i.e. % Merit + % Group Discussion + % Personality Test = Final Index.

· Fee

1. The prescribed fee for this Special Course is Rs. 30,000/- (Rs. Thirty thousand) per year. This will be for tuition fee and for arrangements of guest lecturers, practical trainings, field-work and teaching materials, etc.

2. In addition, other fees usually charged from a BHU student (Day/Hostel) and also Examination Fee will also be charged as per University rules. 

· Course

1) 
The total number of courses will be 16 with 5 credits for each course. There shall be following         3 categories of courses offered to the students:

A- Core Course




- 08

B- Major Elective Course: Specialisation

- 06

C- Minor Elective Course: Supporting 

- 02

#
All the courses of A-category i.e. Core Courses shall be compulsory and these 08 courses will be spread in 1st and 2nd semesters i.e. 04 courses in each semester.

1. The 6 of the Major Specialisation courses will be spread in 3rd semester having 4 Major specialisations and 4th semesters having 2 Major Specialisations. 

2. The Minor elective courses will be offered in the 4th semester by Department and/or other Departments from which a student will select any 2 Minor specialisations. The details of courses for Minor Elective papers will be prepared by the teacher concerned which will then be approved by the local members of the Board of Studies of History of Art Department for teaching of the paper.

3. All the students shall be required to undergo the following:

i. About Two weeks Field study Tour (2nd Semester)

ii. 6-8 weeks Job Training (2nd Semester) 

iii. About two weeks Adventure Tour (4th Semester) 

All these compulsory activities will be conducted with the approval of the Head of the Department/ Course Convener. The student shall be required to submit comprehensive Field Tour and Job Training reports in the Department. 

4. In addition to Two weeks Field Tour, the Department will also organise some excursion tours to nearby areas to give practical exposure to tourism students. 

5. The Board of Studies empowers the local members of the Board of Studies of History of Art to update the syllabus in case of exigency to sustain the true spirit of semester system, which may subsequently be approved by the Board of Studies and other bodies.

· Examination 

1. The examination of the M.A. Tourism Management course is divided into 4 semester examinations. Each paper shall be of 100 marks out of which 70 marks will be evaluated in semester end examinations and 30 marks shall be evaluated in the form of internal tests, seminars, assignments, tutorials, field work etc. 

2. For Practical Tourism, marks will be awarded in 3:5:2 ratio (30 marks- Tour Report, 50 marks- Job Training Report/ Dissertation and 20 marks-Viva-voce). 

3. The semester examinations shall be opened to a regular student who : 

(i) has been on the roll of the Department during the session preceding the exam.

(ii) has attended minimum number of lectures in each paper prescribed by university.

(iii) has obtained minimum 40% marks in theory and the internal assessment and minimum 50% marks in Total.

(iv) A candidate who has not attended the requisite percentage of lectures or has not obtained any marks in the internal assessment for any paper shall not be eligible to take the semester end examination unless he/she repeats the concern course and obtains minimum pass marks. 

4. The Head of the Department shall forward the internal assessment marks (30 marks each paper) on the basis of the periodical tests, written assignments, seminars, field trips etc. to the Controller of Examination/Registrar at least one week before the commencement of examination. 

5. A candidate who has completed the prescribed course of instruction in the Department for any examination but does not appear in it on medical ground may be allowed on the recommendations of the Head of the Department to reappear in the next regular examination when such examination is held, without attending fresh course of studies. However, the candidate shall be exempted from reappearing in the practical papers provided he/she has obtained 40% marks in the practical papers including the internal assessment marks. 

6. A candidate will be allowed to be promoted in the next semester if he/she clears the previous semester examination with minimum 50% marks, even if he/she fails in one or more papers. Such candidate will have to reappear whenever the University conducts such examination of concerned semester.

7. Candidate must pass all the examinations within four years duration from the time of admission to the first year of the course, failing which he/she will be not declared pass in M.A. Tourism Management course.

8. The division shall be awarded thus: 60% and the above first class, 50% and less than 60% second class. Candidate who passes all semester examinations with 75% or more marks in aggregate at the first attempt shall be declared to have passed with distinction. 

9. If a candidate fails to pass any semester examination in the second chance as mentioned above, he will have to repeat the course as a regular student in the Department whenever the relevant course(s) is/are offered. 

10. All the candidates whose result is delayed in a semester may be permitted provisionally to attend the next semester as per rules. In such case, the attendance will be counted from the date when student started attending classes. In case a candidate fails to pass the concerned examination his/her attendance, internal assessment in the next year in which he/she was allowed to attend classes provisionally shall stand cancelled. 

11. A candidate, who has passed the semester examination(s) but discontinues his/her study for an academic session, will not be permitted to join the next semester again. 

12. The Dissertation report, Field Tour report and Viva-voce shall be examined jointly by the internal and external examiners. The last date to submit the dissertation in Two copies in the Department shall be one month before the commencement of the concerned semester examination. The topic of the Dissertation report with synopsis will be approved by the Department. No dissertation will be accepted without the certificate of the Supervisor and Head of the Department. The Job Training report should be submitted before the date of Viva-voce.

· Course Structure

The programme will be divided into two academic years and the modules are as follows: 

M.A. Tourism Management 

Semester Layout

	Semester-I

	
	Paper
	Paper Name
	Credit

	Core Subject
	TMN - C-101
	Tourism Concepts and Principles 
	05

	Core Subject
	TMN - C-102
	Travel Agency Management
	05

	Core Subject
	TMN - C-103
	Tourism Resources of India
	05

	Core Subject
	TMN - C-104
	Tourism Policy and Plannings.
	05

	
	
	
	20

	Semester-II

	Core Subject
	TMN - C-201
	Tourism Geography
	05

	Core Subject
	TMN - C-202
	Airline Ticketing
	05

	Core Subject
	TMN - C-203
	Tourism Marketing
	05

	Core Subject

(Practical Tourism)
	TMN - C-204
	a) Field Study Tour

b) Job Training 

c) Viva-voce
	05

	
	
	
	20

	Semester-III

	
	
	
	

	Major Specialisation
	TMN-EL-3.1
	Tour Operation Management 

OR   Guiding Skill and Personality Development
	05

	Major Specialisation
	TMN-EL-3.2
	Computer and Information System

OR    Hotel & Resort Management
	05

	Major Specialisation
	TMN-EL-3.3
	Effective Communication   

OR    Accounting & Finance Management
	05

	Major Specialisation
	TMN-EL-3.4
	Foreign Language-French 

OR    Japanese OR German
	05

	
	
	
	20

	Semester-IV

	
	
	
	

	Major Specialisation
	TMN-EL-4.1
	Emerging Trends in Tourism  

OR   Event Management & MICE
	05

	Minor Specialisation 
	TMN-EL-4.2
	Management Principles & Practices   

OR   Organisational & Consumer Behaviour
	05

	Minor Specialisation
	TMN-EL-4.3
	Heritage Management 

OR    Cargo Management     
	05

	Major Specialisation

(Practical Tourism)
	TMN-EL-4.4
	a) Adventure Tour-wildlife safari, River Tourism

b) Dissertation 

c) Viva-voce
	05

	
	
	
	20

	
	
	Total Semester Credit (20+20+20+20)
	80

	Minor 
Specialisation

(Supporting Course)
	TMN-EL-4.5
	Tourism and Hospitality Management 

(for students other than Tourism Management)
	05


Semester -I

TMN-C-101  : TOURISM CONCEPTS & PRINCIPLES

Objective: 
This will be an introductory module giving the basis of tourism studies. This will give an overview of tourism industry and various organisations. 

Course Contents:

Unit – I
Introduction: What is Tourism? Definitions and Concepts, tourist destination, services and industry, definition and historical development, Past to 2nd world war, recent and current 1945–2002, Future from 2002 onwards. General Tourism Trends. Types of Tourists, Visitor, Traveller, and Excursionist–Definition and differentiation. Tourism, recreation and leisure, their inter–relationships.

Unit – II
Tourism Products & Attraction: Nature, Characteristics and Components of Tourism Industry. Why it is different from other types of consumer product? Elements and characteristics of tourism products. Tourism product production system, Tourism Product Life Cycle, typology of tourism products.

Unit –III
Types and Forms of Tourism: Inter–regional and intra–regional tourism, inbound and outbound tourism, domestic, international tourism. Forms of Tourism: religious, historical, social, adventure, health, business, conferences, conventions, incentives, sports and adventure, senior tourism, special interest tourism like culture or nature oriented, ethnic or ‘roots’ tourism and VFR.

Unit – IV
Tourist Transportation: Air transportation: The airline industry present policies, practices. Functioning of Indian carriers. Air Corporation Act, Air charters.  

Surface Transport: Rent-a-car Scheme and coach-Bus Tour, Fare Calculation. Transport & Insurance documents, All-India Permits 
Rail Transport: Major Railway Systems of World, (Euro Rail and Amtrak) General information about Indian Railways, Types of rail tours in India:, Place-on-Wheels and Royal Orient, Deccan Odessy, Toy Trains. Indrail Pass. 

Water Transport: Historical past, cruise ships, ferries, hovercrafts, river and canal boats, Fly-cruise.

Unit – V
A study of International Tourism Organisations: Origin, location and functions of WTO, IATA, PATA, ASTA, UFTAA, and ICAO.
 
 

Suggested Readings: 

· Mill and Morrison, (1992), The Tourism System: An Introductory Text , Prentice Hall.

· Cooper, Fletcher et al, (1993), Tourism Principles and Practices, Pitman.

· Burkart and Medlik, (1981), Tourism: Past, Present and Future ,Heinemann, ELBS.

· Mill, R.C., (1990), Tourism: The International Business, Pretience Hall, New Jersey.

· Bhatia, A.K., - International Tourism


· Seth, P.N., (1999) Successful Tourism Management (Vol 1 &2)

Semester -I

TMN-C-102  : TRAVEL AGENCY MANAGEMENT

Objective: The students will understand the conceptual meaning and differentiation between Travel agency and Tour operation. Further they will understand formalities and documentation needed to set up these units. 

Course Contents: 

Unit – I 
Travel formalities: Travel Formalities: Passport, Visa, Health requirements, taxes, customs, currency, travel insurance, baggage and airport information. Travel Agency and Tour Operation Business: History, Growth, and present status of Travel Agency. Definition of Travel Agency and differentiation between Travel Agency and Tour Operation business. Travel Agency and Tour Operators: Linkages and arrangements with hotels, airlines and transport agencies and other segments of tourism sector. 

Unit – II
Approval of Travel Agents and Tour Operators: Approval by Department of Tourism, Government of India. IATA rules and regulations for approval of a travel agency, Approval by Airlines and Railways.

Study of various Fiscal and Non – Fiscal incentives available to Travel agencies and Tour Operations business. 

Unit–III
Functions of a Travel Agent: Understanding the functions of a travel agency - travel information and counselling to the tourists, Itinerary preparation, reservation, ticketing, preparation and marketing of Tour packages, handling business/corporate clients including conference and conventions. Sources of income: Commission, Service Charges. Travel Terminology: Current and popular travel trade abbreviations and other terms used in preparing itineraries.

Unit–IV
Functions of a Tour Operator: Market research and tour package formulation, assembling, processing and disseminating information on destinations, Liasioning with principles, preparation of Itineraries, tour operation and post tour Management. Sources of income for tour operation. 

Unit–V 
Public and Private sector in Travel Agency Business and Tour Operation Business: Organisational Structure and various Departments of a Travel Agency. Case study of ITDC. Case study of SITA, Cox & Kings, TCI and Thomas Cook.

The Indian Travel Agents and Tour Operators – an overview. National Trade Associations: IATO and TAAI.

Suggested Reading: 

· Holloway, J.C., (1983), The Business of Tourism, McDonald and Evans, Plymounth.

· Syratt Gwenda, (1995). Manual of Travel Agency Practice, Butterworth Heinmann, London

· Stevens Laurence, (1990). Guide to Starting and Operating Successful Travel Agency, Delmar Publishers Inc., New York.

· Chand, Mohinder, Travel Agency Management, Anmol Publication

· Seth, P. N., (1992), Successful Tourism Management Vol. 1 & 2, Sterling Publications, Delhi

· Foster, Douglas (1983), Travel and Tourism Management, McMillan, London

Semester -I

TMN-C-103  : TOURIST RESOURCES OF INDIA

Objective:
 The module gives information of countries tourist places of national and international importance and it helps students to know the background elements of tourism resources. 

Course Contents: 

Unit – I 
Natural Resources: Wildlife Sanctuaries, National Parks and Natural Reserves in India (Jim Corbett Tiger Reserve, Bharatpur Bird Sanctuary, Valley of Flowers, Kanha, Kaziranga, Sasan Gir, Dachigam, Ranthambhore and Keoladeo Ghana)

Hill Stations: Study of Hill Station attractions and their environs with case studies of Mussoorie, Nainital,Munnar and Ooty.

Beaches and Islands: Beaches in Goa, Kerala, Orissa. Andman Nicobar & Lakshdvip islands.

Unit –II
Popular Tourist Resources- Delhi, Agra, Jaipur, Khajuraho, Varanasi, Mumbai, Kolkata, Chennai, Bangalore, Hyderabad, Mahabalipuram, Madurai, Tanjore, Hampi, Ellora, Elephanta, Konark  and Fatehpur Sikri

Monuments- Qutub Minar, Atala Mosque (Jaunpur), Kirtistambha (Chittor), Sher Shah Suri’s Tomb, Sikandara, Red Fort (Delhi), Taj Mahal, Golden Temple (Amritsar), Hawa Mahal (Jaipur), Bara Imambara (Lucknow).

Unit-III
Pilgrimage Destinations: Hindu- Charo Dham Yatra, Jyotirlinga Yatra, Devi Yatra Vindhyachal (U.P.) Kamakhya (Assam), Vaishnavadevi, Kashi, Prayag, Gaya, Ayodhya, Mathura–Vrindavana, Allahabad, Ujjain, Hardwar, Nasik, Gangasagar.

Buddhist:Lumbini, Bodhgaya, Sarnath, Kushinagar, Sharavasti, Sankisa, Vaishali, Rajgriha, Kapilvastu, Nalanda, Sanchi, Ajanta. 

Jain: Kashi, Pavapuri, Shatrunjaya, Girnar, Mt. Abu, Sharavanbelgola, Palitana

Muslim: Ajmer Sharif, Nizamuddin (Delhi), Fatehpur Sikri, and some important Mazars.

Sikh: Patna, Nanded, Guru-ka-Tal (Agra), Amritsar. 

Saint: Kabir, Tulasi, Raidas, Sankaracharya.

Unit – IV
Fairs and Festivals: Kumbha, Pushkar, Sonepur, Dadari, Tarnetar, Chhatha, Pongal/Makar-Sankranti, Baishakhi, Meenakshi Kalyanam, Holi,Gangaur, Onam, Durga Puja, Ramalila, Diwali, Kartik Purnima (Dev Deepawali, Guru Parb), Dashahara (Kullu),Rathyatra, Nag Nathaiya (Varanasi), Bhrawafat, Id-ul-Fitr, Easter, Christmas, Carnival (Goa), Burhawa Mangal (Varanasi), Ganga Mahotsava, Taj Mahotsava, Khajuraho Mahotsava and Desert Festival. 

Unit – V
Handicrafts and Handlooms. History of Dance Styles and main Gharanas of North Indian Music. History of Drama in India and its present scenario.

Suggested Readings: 

· Gupta, SP, Lal, K, Bhattacharya, M. Cultural Tourism in India (DK Print 2002)

· Dixit, M and Sheela, C. Tourism Products (New Royal Book, 2001)

· Oki Morihiro, Fairs and Festivals, World Friendship Association, Tokyo, 1988.

· Mitra, Devla, Buddhist Architecture, Calcutta. 

· Michell, George, Monuments of India, Vol. 1. London. 

· Davies, Philip, Monuments of India, Vol. II.,London.

· Brown Percy, Indian Architecture ( Buddhist and Hindu),Bombay.

· Brown Percy, Indian Architecture (Islamic period), Bombay. 

· Hawkins. R.E., Encyclopaedia of Indian Natural History. 

· Vatsayana, Kapila, Indian Classical Dance, New Delhi. 

· Swami, Prayaganand, History of Indian Music.  

· Jain, Jyotindra & Arti, Aggrawala : National Handicrafts and Handlooms Museum. 

· Mode. H. & Chandra.S. : Indian Folk Art, Bombay.

· Mehta. R. J. : Handicrafts & Industrial Arts of India, New York.   

· Grewal, Bikram ( ed )  : Indian Wildlife.

Semester -I
TMN-C-104 Tourism POLICY AND PLANNING

Objectives: The module will expose the students about the Tourism policy of India and of a few tourism states of the country.

Unit – I
Introduction: Concept of Policy, Formulating tourism policy, Role of government, public and private sectors, Role of international multinational, state and local tourism organisations in carrying out tourism policies.

Unit – II
Tourism Policy: Study of National Tourism Policy 1982 and 2002, National Action Plan on Tourism, 1992: Special Tourism Area Development Programme. The concept of National Tourism Board, National Committee on Tourism, Case study of tourism policies of a few states (Uttar Pradesh, Rajasthan, Kerala, Madhya Pradesh,). Investment opportunities and government policy for investment in hotel/tourism industry. Sources of funding.

Unit – III
Understanding Tourism Planning: Conceptual meaning of Tourism Planning, Evolution of Tourism Planning, General Concepts of Planning, Levels and Types of Tourism Planning, Background Approach and planning scale. Public and Private sectors role in Tourism  Development. Analysis of an individual Tourism Project (development of the Buddhist circuit)

Unit – IV
International Agreements: Chicago Convention, Warsaw Convention, Open Sky Policy, Bermuda Convention, Euro Agreement, Schengen Agreement
Suggested Readings:
· New Inskeep, Edward, Tourism Planning :  An Integrated and Sustainable  Development Approach  ( 1991) VNR, New York.  

· Ashworth, G. J. (2000), The Tourist Historic City. Retrospect and Prospect of Managing the Heritage City, Pergamon, Oxford

· Dept. of Tourism, GOI Investment Opportunities in Tourism (Brochure).

· Sharma, J. K. (2000), Tourism Development. Design for ecological sustainability, Kaniska Publication, New Delhi.

Semester -II
TMN-C-201 : Tourism Geography

Objective:
This course explores the basic components of geography in relation with tourism. 

Unit–I
Fundamentals of Geography, Importance of Geography in tourism, Climatic variations, climatic regions of world, study of maps, longitude & latitude, international date line, time variations, time difference.

Unit–II
Indian Geography, physical and political features of Indian subcontinents. Climatic conditions prevailing in India. Tourism attractions in different states and territories of India.

Unit–III
Political and physical features of world geography. Destinations in North America (United States of America: New York, Washington, Los Angeles, San Francisco, Orlando, Dallas. Canada: Ottawa, Montreal, Vancouver, Mexico). Central America (Costa Rica, Panama, Belize etc) Europe: France, Spain, Italy, United Kingdom, Moscow, Germany, Austria, Greece Switzerland, The Netherlands.

Unit-IV
Africa: South Africa, Mauritius, Kenya.

Middle East:  Egypt, Morocco, Saudi Arabia, United Arab Emirates, Mecca-Madina.


North & East Asia/ Pacific: China, Malaysia, Thailand, Singapore, Australia, Japan.
South Asia : SAARC Countries.

Suggested Readings:

· Hall, CM and Page, SJ. The Geography of Tourism and Recreation, Routledge.
· Sinha, P.C. Tourism Geography, Anmol Publication

· Dixit, M. Tourism Geography and Trends, Royal Publication

· International Atlas, Penguin Publication and DK Publications

Semester -II
TMN-C- 202 AIRLINE TICKETING

Objectives: This module is intended to prepare the students to enter a travel agency where he will be required to be well-versed with the modalities of air ticketing. 

Course Contents : 

Unit-I
Aviation Geography: Time Difference, Flight Time, Elapse Time, Division of World by IATA. OAG (ABC) Book Familiarisation, Important Airlines, Airports of World, Minimum connecting time, Coding & Decoding of Country, City, Airport, Airline. Domestic Ticketing.

Unit-II
Global Indicators, International Sales Indicators. Practice Itinerary Planning, Passengers Documentation/Travel Formalities (TIM), Familiarisation of Air Tariff, Introduction to Fare Construction, Mileage Principles, Fare Construction with Extra Mileage Allowance (EMA) & Extra Mileage Principle, Highest Intermediates Point (HIP), Circle Trip, Minimum (CTM), Back-haul Check, Add- ons.

Unit-III
General Limitations on Indirect Travel, Mixed Class Journeys, Special Fares (Excursion, Students & Seaman), Passenger Ticket & Baggage check (with issuance of ticket with  itineraries – One way (OW), Return (RT),Circle Trip (CT), Mixed Class Special Fares, Passengers Expenses en route, Credit Cards, Universal Air Travel Plan (UATP), Baggage Rules. 

Suggested Readings : 

· ABC World wide Airways Guide (Red & Blue)

· Air Tariff Book 1, World wide Fares.

· Air Tariff Book 1, World wide Rules, IT Fares etc. 

· Air Tariff Book 1, World Wide Maximum Permitted Mileage 

· Travel Information Manual ( TIM )

· IATA Ticketing Hand Book. 

· Chand, Mohinder, Travel Agency Management
Semester -II
TMN-C- 203 TOURISM MARKETING

Objectives: The course includes the operation techniques of tourism marketing. The students are expected to attain a basic knowledge of marketing principals, study to suitability of alternative promotional approaches to and formulate marketing plans and promotional approaches to tourism and other related organizations. 

Course Content:

Unit – I
Marketing: Core concepts in marketing; Needs, Wants, Demands, Products markets. Marketing management philosophies-Production, Product, Selling, Marketing and societal perspectives. Economic importance of marketing.

Unit – II
Analysis and selection of market: Measuring and forecasting tourism demand; Forecasting methods, Managing capacity and demand. Market segmentation and positioning (STP)

Unit – III
Marketing Strategies: Developing marketing environment, Consumer buying behaviour, Competitive differentiation and competitive marketing strategies. New product development. product life cycle, Customer satisfaction and related strategies in internal and' external marketing; Interactive and relationship marketing.

Unit – IV
Planning marketing programmes : Product and product strategies; Product line, Product mix Branding and packaging. Pricing considerations. Approaches and strategies. Distribution channels and strategies.

Unit – V
Tourism Marketing : Service characteristics of tourism. Unique features of tourist demand and tourism product, Tourism marketing mix. Marketing of Tourism. Services : Marketing of Airlines, Hotel, Resort, Travel Agencies and other tourism related services-Challenges and strategies..

Suggested readings:

· Kotler, Philip : Marketing Management & Hospitality and Tourism Marketing

· Sinha, P.C : Tourism marketing

· Vearne, Morrisson Alison: Hospitality marketing

· Kotler, Philip and Armstrong Philip, Principle of Marketing, 1999, Prentice-Hall India, 1999

· Assael H., Consumer Behavior and Marketing Action (2nd edn. 1985) kent, Boston.

· Crough, Marketing Research for Managers. 

· Singh Raghubir, Marketing and Consumer Behaviour.

· Patel, S.G., Modern Market Research, Himalaya Publishing.
Semester -II
TMN-C-204 PRACTICAL TOURISM

A.  Field Study Tour Report 
Objectives: This module is prescribed to give practical exposure to students at the places of tourist attractions. Each student is required to understand resource attractions of visited places and disseminate information to visitors.

Course Contents: 
Each student is required to participate in about a Two weeks Field Study tour. The Tour will be arranged by the Department contributing the train and other conveyance charges. The objectives behind the field tour are to provide practical knowledge of tourist resources of the country and to analyse the existing infrastructure and amenities of tourism development and to examine future prospects of tourism promotion. Each candidate has to meet his expenditure towards local travel, boarding, lodging etc. After the completion of the study tour each student is required to submit Field Study Tour Report for evaluation at least 30 days before the commencement of the examination.
B. Practical Tourism - Job Training & Report
Objectives:
Under this module each candidate will be placed in a recognised travel agency for understanding the travel trade business practice. 

Course Contents: 
\The Training is based upon the 6-8 weeks practical training with any recognised Travel Agency/Tour Operating Company/Hotel. The Department will circulate the placement brochure / letter to various organisations prior to the joining in the same. During the organisational work (training period), each student is required to prepare practical report of day to day activities to be submitted for evaluation.

The students will have to submit the Job Training Report after completion of their Job Training before Viva-voce examination.

C.  Viva – Voce
The Viva-Voce examination will be conducted on the basis of the Tour Package Prepared, Tour and Job Training Reports and other theory papers taught. 

Semester -III
TMN-EL-3.1 
TOUR OPERATION MANAGEMENT

Objectives: 
The students will set practical knowledge relating to travel and tour operation. 

Course Contents: 

Unit – I 
Preparing for Work in Travel Operation: Appearance of Staff, Working area, Agencies internal environment, Checklist for display areas, Health and safety at work; Stationary, Printing and office supplies, Filing system in Travel Agency: Materials for Filing Retrieving information, types of files e.g. correspondence files, Client files, Computer and Data bases, Effective communication in Travel Agency: Use of Telephone, Use of Telelx & Fax, special Handling of business correspondence, Method of Taking Care of Customers. 

Unit – II 
Domestic Counter: Service provided by Domestic counter: Tickets (Air & Railways), Car Hire and Surface Transport: Agencies for Domestic Car Hire/Surface Transportation: Their terms and Condition, Procedure for reservation; documents required, Billing and payment procedure, Commission Structure, Problems faced by Clients with Domestic Airlines Railways, Hotels, Car rental, Any other. 

Unit – III
International Travel Counter; Services provided by International Counter; Government rules on International Travels. Reservation procedure for International and other travel related Vouchers like MCO, PTA, PSR, etc, Procedure for lost ticket, Refund and Cancellation charges. 

Unit  -  IV
Places of Tourist interest in various destinations in India, Types of accommodation available, Modes of transportation and length of stay. Concept of Tour Itinerary and Preparation of sample itinerary with the timings and mode of Air/train or by surface and details of sightseeing, types of Accommodations and other services. 

Tour Costing: Methodology of Quotation Preparation and preparation of sample quotation for tour operation with various plans and services.

Unit  -  V
Procedure for Domestic and International Hotel Reservations. Documentation related with Hotel Reservation/Configuration/Cancellation, Preparation of Hotel and Other Service Vouchers, Procedure and documents involved in informing Sub-Agents for services; Procedure of checking and passing the bills of the transport/hotels and Guide/escorts, RBI guidelines/Rules regarding the foreign exchange transactions. 

Suggested Readings :

· Chand, M., Travel Agency Management: An Introductory Text

· Seth, P. N., Successful Tourism Management

· Travel operation : South Asia Integrated Tourism Human Resource 

· Development Programme ( SAITHRDP )

· Tour Guiding   :   SAITHRDP.

OR
TMN-EL-3.1 GUIDING SKILL & PERSONALITY DEVELOPMENT

Objectives: 
This module is prescribed to train students in various guiding skills and is useful for those who may like to join tour operation or interested to perform independent guiding work.

Guiding Skill:

Unit – I
Guiding Concept: Meaning, Concepts and Types of Guides: Conceptual meaning of Tourist Guide, duties and responsibilities, How guides are appointed in tour. 

Unit – II
Responsibilities of Guides: Preparation of a tour : Review of itinerary, Participant list, accuracy, timings and practicality, Identifying the group or individual traveller’s special needs, Checking Vehicle, Locating Vehicle and contacting driver; standard of dress and personal grooming; Greeting participants and introducing self; Leading the participant: Skills in leading the group, General instruction to Participants at monuments, sacred places and crowded areas, Giving Commentary, answering Questions, concluding a tour. 

Interpreting Sites: Characteristics of natural, historical, and urban sites; potential of public and private agencies, interpretation of specific groups, especially the young.

Unit – III
Co-ordination: Co-ordinating with the main office, Conducting Various types of Tours, ability to deliver all information imaginatively and accurately relevant to the client’s needs; establishing good security measures. 

Personality Development:

Unit – IV
Introduction: Meaning of Personality, Personality Factors- external, internal. Effective or winning personality, developing a selling personality. Communication skills

Unit - V
Personality grooming, physical fitness, dressing sense, formal and informal clothing, behaviour with male and female clients, behaviour in office.

Suggested Readings:

· Goddy B. & Parkin I., Urban Interpretation : Vol. I, Issues and Settings; Vol. II Techniques and Opportunities, Working Papers, School of Planning, Oxford Polytechnic, 1991.

· Pond K.L., The professional Guide: Dynamic of Tour Guiding, Van Nostrand Reinhold, New York, 1993.

· Trade wings manual for Personality Development

Semester -III
TMN-EL-3.2   COMPUTER AND INFORMATION SYSTEM

Objectives: The module is prescribed in the course to inform the students about the role of Computer Information systems in travel trade. The prescribed unit enhance the skills of students especially when they will be attached for practical. 

Course Contents: 

Unit – I 
Basic Computing: An appreciation of computer hardware and terminology, The use of an operating system, various programming languages, A descriptive survey of some of the important application: communication, office systems, information storage and retrieval of Data. 

Unit – II
Office Work: The study and use of typical micro–computer storage software packages such as word processor, spreadsheet and MS Office (Word, Excel, Powerpoint, Access and Outlook Express) 

Unit – III
Internet: Management information systems, Office automation, E-mail and electronic highway, Internet, Web Page Designing.

Unit – IV
Computer Networking: What is CRS, How it functions. CRS for Rail Transport, Hotel Bookings, Airlines: Different packages used: Abacus, Fantasia, Amadeus, Apollo-Galileo, Sabre etc. Use dummy of one for the CRS packages (if available). Practical of CRS.

Unit – V
Computer Presentation: Introduction to a statistical package (SPSS), Presentation Graphic Tools. Multimedia technology. Role of Computers in Travel and Tourism. 

Suggested Readings: 

· Lucey T, Management Information Systems, DP Publications. 

· Clark A,Small Business Computer Systems, Hodder & Stoughton, 1987.

· Parkinson LK & Parkinson ST, Using the Micro-computer in Marketing, McGraw Hill, 1987.

· Braham B, Compiuter System in Hotel & Catering Industry, Cassell, 1988.

· Basandra S.K., ‘Computer Today’, New Delhi : Galgotia Publications.

· Mehta Subhash, “Wordstar – 7”, New Delhi : Comdex Computer Publishing, Pustak Mahal. 

OR
TMN-EL-3.2   HOTEL & RESORT MANAGEMENT

Objectives: 
This Module is prescribed to appraise students about the important departments of a classified hotel and to teach various aspects related to accommodation Industry. 

Hotel Management:
Unit – I 
Origin and Expansion: Conversion of Tavern; Inns, Chalets and places into  hotels, creation of private, Public and multinational hotel chains in India. Regional, National and International Hotel Associations and their operation. 

Unit – II
Departments of hotel: Front Office, House Keeping, Food and Beverage, Personnel and Accounts. Role and functions of different departments. 

Unit – III
Requirements and Procedure for Constructing Classified Hotel: Prescribed application form for approval of Hotel Projects. Regulatory conditions and Guide lines for approval of Hotel Projects. Star categorisation, sources of Finance, Incentives and subsidy extended to Hotels in Tourist areas, and Tourist Backward areas. Hotel Related technical words.

Resort Management:
Unit – IV 
Resort Concept: Characteristics of Resort Management as opposed to Hotel Management, Historical Perspective, Indian Scenario. 

Unit – V
Resort Planning: Preliminary Consideration in Resort Planning and Development and Phases of Resort Planning and Development. Trends and factors in Developed Tourist Markets leading to growth of Resort Concept. Factors affecting rate. Basic Elements of a Resort Complex: Loading facilities, landscaping, Dinning and drinking facilities, Family Oriented Services, shops and services, Entertainment; Use of Community Resources.

Unit – VI
Resort Management: Resort Management and Sales Promotion: Research and Analysis: The environment, current market, properly analysis, Market segmentation and potential guest markets, Tools of marketing, Advertising, Promotion and Publicity. 

Suggested Readings: 

· Selected case studies from sterling. Delmia, Toshali and R.C.I. International will be managed from concerned organisations. 

· Andrews, Sudhir : 1985, Hotel Front Office, Tata M C Graw – Hill, New Delhi. 

· Andrews, Sudhir : Hotel House Keeping, Tata M C Graw – Hill, New Delhi. 

· Andrews, Sudhir : (1991),Food and Beverage Service,Tata M C Graw–Hill,  New Delhi.

Semester -III
TMN-EL-3.3    EFFECTIVE COMMUNICATION

Objectives: 
This module intends to train the students about Printing and Electronic Media for the Planning and management of advertising and other communication tools for promoting tourism products.

Part A:  
Printing and Advertising

Unit – I
Advertising- Its purpose and function, benefits of advertising, non-commercial advertising, ethical issues in advertising and need for advertising.

Media Decisions : The media Selection process, Different media types- print media, television, radio and the new electronic media. Preparation of brochures, booklets, maps etc.


Unit  - II
Advertising Agency Function, Organisation and  selection – Major functions of an advertising agency, consideration for advertising agency selection, the role of advertising in consumer Decision Process. Specialised advertising, industrial advertisements, institutional advertisements, non-commercial advertisements.

Part B :
Communication and Promoting Products - Advertising, Direct Marketing, Sales Promotion, Public relations and Sponsorship

Unit – III
Major promotional tools, Developing Effective Communication, Identifying Target audience, Determining the response sought,  selecting message , Choosing  different media types, selecting message source and collecting feedback. Establishing the total promotion budget and factors on setting the promotion mix.

Unit – IV
Major decisions in advertising or Five Ms of Advertising- objective setting, setting advertising  budget, Message decisions, Media Decisions and campaign evaluation. Direct Marketing – reasons for growth of direct marketing and telemarketing, Sales Promotion – Setting sales-promotion objectives, selecting Sales-promotion tools, developing the sales promotion program, evaluating the results.


Unit – V 
What is Public Relation? Major activities of PR departments – Press Relations, Product Publicity, Corporate Communication, lobbying, counselling.

The Public Relations Process, Major tools in marketing PR, Public Relations opportunities for the  Service Industry 

Sponsorship -Managing and developing sponsorship, organising events, PR at exhibitions, conferences, openings and inauguration.

Suggested Readings: 

· Diwan, Parag  :   Advertising Management 1998.

· Thakur, D. : Advertising, Marketing and Sales Management, 1999.

· Petit, L. Effective Communication.

· Publications of World Communication Congress

OR
TMN-EL-3.3    ACCOUNTING & FINANCE MANAGEMENT

Objectives: 
The basic objectives are to provide basic principles and to understand the basic techniques of preparing financial information. 

Accounting: 
Unit  :  I
Nature of accounting: Nature of accounting and Generally accepted accounting principles. Double entry, Book Keeping – Transaction Analysis, Cash Book and Bank  Transactions. Income Measurements. Preparation of Trial Balance. 

Unit  : II
Final Accounts: Balance Sheet. Rectification of Errors, Bank Reconciliation Statement Accounting for Non- Trading Concerns. Miscellaneous Accounts : Accounting for Hotels, Depreciation Accounting, Travel Accounting, Mechanised  system of accounting.

Finance Management:
Unit - III       
Meaning, Role, Scope and Importance of Financial Management:  Job of the financial Manager, financial Goals, financial control, Organization & objective of financial function.

Unit – IV   
Financial Planing, Capitalisation and Capital Structure: Meaning, concept of capital, Theories of capitalization, Over capitalization and under capitalization, optimum capital structure, Determinant of capital structure, Financial Leverage, Debt capacity of company Debt equity ratio. 

Unit – V  
Working Capital Management: Concept, need, determinant of working capital, estimates of working capital and financing of current assets. Capital Budgeting and Capital Investment Decision: Management of Fixed Assets, Meaning, roles and analysis of capital investment in fixed assets: 

Unit – VI 
Financial Statements and Analysis: Meaning, Analysis – Ratio, Fund flow, Cash flow, Cost volume Analysis. Tourism Finance Corporation of India TFCI: Aims, Objectives and Functions.

Suggested Readings: 

· Anthony and Reece, Management Accounting Principles : Text and Cases 

· Pandey, L.M., Management Accounting : A Planning and ControlApproach, Vikas Publication. 

· Davis D., The Art of Managing Finance, Mc Graw Hill. 

· Pandey, I.M., Financial Management, Vikas Publication

· Van Horne, Financial Management and Policy, Prentice Hall.

· Panday, I.M., and Bhatt, Ramesh, Cases in Financial Management, TATA Magraw Hill.

Semester -III
TMN-EL-3.4  :  FOREIGN LANGUAGE

French

 
Objectives: 
The aim is to develop effective communication with greater emphasis on oral communication so that students can write and understand French Language most efficiently and effectively.

Course Contents:

Unit I 
Basic Elements of Grammar lay down in the prescribed text book: French Alphabets, Accents, Vowels, Phonetic Symbols, liaison and Nasal Sounds. 

Conjugation of Regular and Irregular Verbs: Both Present Tense and Past Tense  

Use of Definite and indefinite articles, Singular and Plural Nouns, Verbs, Personal Pronouns, Possessive Adjectives and Regular and Irregular Adjectives.

Imperative Sentences.

Unit -II 
Translation from French into English: One short simple French text based on the prescribed text book or from outside, to test the ability of the student to understand the text. Questions on text to be answered in French and English.

Unit – III
Grammar: Conjugation of Regular and Irregular Verbs (Future Tense)- avoir, etre, faire, lire, donner, voir, prendre, partir, entendre, aller etc. 


Adverbs, Passe Simple, Imparfait, Future Proche. Change of Sentences from active voice to passive voice, Comparison of Adjectives, Conditional Tenses. 

Unit - IV
Written Comprehension: One short simple French text based on the prescribed text book or from outside to test the ability of the students to understand the text. Translation of French into English and English to French. Passage Explanation. Direct – Indirect narration. 

Prescribed Course Books:

1. French Made Easy (Beginners-Contact): F. Makowosky (1-20 Lessons) + audio cassettes. 

2. Teach Yourself- French: Dr. Kiran Chaudhary (1-15 Lessons with corresponding grammar and exercises) + audio cassettes.

3. Collins French Pocket Dictionary ( French- English  ) (English – French )

Suggested Readings:

· Modern French Course ( Mathurin Dondo ) 
· Le francais et la vie - Vol. II ( G. Mauger / M. Brueziere )

· Le francais et la vie - Vol. I (G. Mauger / M. Brueziere )

OR
TMN-EL-3.4  :  FOREIGN LANGUAGE

German
Course Contents:  

Basic Elements of Grammar laid down in the prescribed text book

Translation from German into English or Hindi From Text Book. 

Question on text to be answered in German. Question on German. 

Easy Composition–Text Book prescribed–Doutache sprashlehre fuer Auslaender (Gesamtanacabe) by Schulz Griesbaxh. ( Max. Hneber-Cerlac,Muencher).

Suggested Readings: 
· Deutsch Als.Premdsprace.(TELL.J.A.) BRAUN NIEDER SCHMOECEENST KIETTVERLAG, Indian Edition – Oxford Univ. press, New Delhi. 

· German-How to speak and write it by Joseph Rosenberg-Odhanas Press.

· Essential German Grammer byo Guy Stern. Evertt.F.Bleiber(Wedder Papergadition).

Advance
Course Contents: 
Essay Writings, Passage Translation, Story Writing, Passage Explanation, Grammar : Change of Sentences from Active Voice into Passive Voice, Direct – Indirect Narration, Comparison of Adjectives. 

Suggested Readings : 
· Dentschal Premdskrache (Tellib)

· Braun-Nieder Schmoc(Ernst Diatt Verlag)

· Collins Dictionary(Eng.-Eng.) (German)

· Cassels Dictionary – Eng./Eng./German.

OR

Japanese
Course Contents : 

Essay Writings, Passage Translation, Story Writings, Passage Explanation. Grammar : Change of Sentences form Active Voice into Passive Voice. Direct – Indirect Narration, Comparison of Adjectives. 
Suggested Readings: 

· Japan for Today (Latest edition)

· Japanese – English Dictionary. 

Advance
Course Contents: 

Essay Writings, Passage Translation, Story Writings, Passage Explanation, Grammar : Change of Sentences form Active Voice into Passive Voice, Direct – Indirect Narration Comparison of Adjectives. 

Suggested Readings: 

· Japan for Today (Latest edition)

· Japanese – English Dictionary. 

· Teach Yourself Japanese

Semester -IV
TMN-EL-4.1      EMERGING TRENDS IN TOURISM

Objective:
This module give knowledge to the students about the various emerging concept in Tourism.

Course Content:

Unit I
Adventure Tourism: Emerging Trends: Different new types of concepts emerging in Tourism and its Dimensions. Concept of Adventure, Types of adventure sports and tourism, Land based Adventure (Trekking, Mountaineering, Rock Climbing etc), Water based adventure (Water surfing, white water rafting, para-sailing etc) and Air based adventure (Parachute jumping, Gliding, para-gliding etc)

Unit II
Ecotourism and Sustainable Tourism: Concept of ecotourism and sustainable tourism and its Management. The impacts of ecotourism in an area (positive and negatives), some best practised ecotourism sites in world. Eco-tel and Eco resorts. Theme Parks. Rural and Urban Tourism.

Unit III
Tourism Impacts: Socio-cultural impacts of tourism, Economic impact and Environmental impact- Environment Impact Assessment, Approach to evaluating Impacts and Control Measures, Measuring Economic Costs and Benefits.

Unit IV
Legal issues and Tourism Related Laws: Principles and practices in Business ethics. Ethical and legal responsibilities of Travel Agencies. A study of laws relating to accommodation, Travel Agency, Airways, and Surface Transport. Consumer Protection Act, 1986; A study of laws related to Ancient Monuments Preservation Act, 1904; Ancient Monuments & Archaeological site and Remains Act,1972; A study of laws relating  to foreigners Act, 1946; Foreign Exchange Regulation  Act, 1973, Passport Act, 1967 and Wildlife Protection act, 1972.

Unit V
Outbound and Inbound Tourism Trends: Introduction to Demand for Tourism Patterns: Determinants and Motivations of Tourism Demand, Measuring the Tourism Demand. Tourism Statistics: Types of Tourist Statistics and their sources and limitations, Domestic Tourism sources, methods and dimensions. International Tourism: sources, methods, dimension. Emerging trends, cause of variation of tourism trends. Some important outbound and inbound Tourism packages & Destinations

Suggested readings:

· Pearce, D.G. and Butler, R.W. Contemporary issues in tourism development, Routledge

· Hall, CM and Page, SJ. The Geography of Tourism and Recreation, Routledge.

· Dixit, M. Tourism Products, Royal Publishers.

OR
TMN-EL-4.1  : EVENT MANAGEMENT & MICE

Objectives: 
As a result of participating in this module, students will understand the managerial and operational aspects pertaining to event and conference or Convention Management. 

Course Contents: 

Unit – I 
Event Management: Role of events for promotion of tourism, Types of Events-Cultural, festivals, religious, business etc. Need of event management, key factors for best event management. Case study of some cultural events (Ganga Mahotsava, Lucknow mahotsava and Taj Mahotsava)

Unit – II
Concept of MICE. Introduction of meetings, incentives, conference/conventions, and exhibitions. Definition of conference and the components of the conference market. The nature of conference markets and demand for conference facilities. The impact of conventions on local and national communities. 

Unit – III
Management of Conference at Site, Trade shows and exhibitions, principal purpose, types of shows, benefits, major participants, organisation and membership, evaluation of attendees. Convention/exhibition facilities; Benefits of conventions facilities, Inter-related venues, Project planning and development.

Unit – IV
Budgeting a Conference Exhibition: Use of Budget preparation, Estimating, fixed and variable costs, cash flow, sponsorship and subsidies. Registration, Seating Arrangements, Documentation, interpreting press relation, Computer Graphics, Teleconferencing, Recording and Publishing Proceedings; Interpretation and language. 

Unit – V
Role of travel Agency in the management of conferences. Hotel Convention Service Management: Human Resources Management Transportation, Group Fares, Airline Negotiation, Extra Services, Cargo Transportation. History and function of ICCA, Role of ICCA, Roles and function of ICIB.

Suggested Readings :

· Coleman, Lee & Frankle (1991), Powerhouse Conferences. Educational Institute of AH & MA. 

· Hoyle, Dorf & Jones (1995), Meaning conventions & Group business. Educational institute of AH & MA.
Semester -IV
TMN-EL-4.2  : MANAGEMENT PRINCIPLES AND PRACTICES
Objectives: This module explains meaning of management and analyses its process in modern organisations including tourism and travel. 

Course Contents:
Unit – I 
Management: Concept, Nature, Process and significance of Management. Management as an art and science; Management as profession, skills and roles of managers in organisation; Evaluation of management theory, schools of management thoughts.

Unit – II
Functions of Management: An overview of functions of management; Concepts of POSDCORB Planning : Nature, purpose, types and process, Management By Objectives (MBO) Decision Making process, tools and techniques. Decision making components of effective decision making.

Unit – III  
Organising: Concept of organising and organisation. Line and Staff Authority and responsibility, span of control, Delegation of authority, centralisation versus decentralisation. Organisation Structure and design. Staffing and Selection  Process.

Unit – IV
Directing: Communication - Process and Types; Barriers and principle of effective communication (Horizontal and Vertical communication), Motivation- theories and practices. 

Unit – V
Leading: Leadership - Concept, Theories of Leadership, styles, Successful versus effective leadership styles in travel trade and hospitality organisations. Concept of Controlling.

Unit – VI
Production Management: Concepts of production management; objective inventory management; production methods and techniques; Layout, material handling, reports and controlling methods.

Suggested Readings: 

· Essential of Management – Harold Koontz & Heinsz Weirich.

· Management – H. Koontz & Cyrill O’Donnell.

· Management Theory – Jungle, H. Koontz.

· Principles of Management – Peter F. Drucker.

· Management Concepts – V.S.P. Rao, Konark Publishers

· Principles & Practice of Management – L.M. Prasad, S. Chand. 

· Organization & Management – R. D. Agarwal, Tata McGraw Hill. 

· Modern Business Administration – R.C., Pitman. 

· Human Resource Management – Railey M., Butterworth Heinemann

OR
TMN-EL-4.2 : ORGANISATIONAL AND CONSUMER BEHAVIOUR
Objectives: 
The module helps to understand the key dimensions, processes and influences upon human behaviours at the level of individual and the group in the context of work organisations.

Organisational Behaviour:
Unit – I   
Introduction : Meaning and forms of an organisation, Theories of Organisation, Organisational issues for twenty first century, emerging organisations,

Unit – II  
Individual dimensions of OB: Perception: Social perception, Perceiving others, Learning: Application of learning in Organization, Interpersonal and group behaviour: Analysis of Interpersonal behaviour, Transactional Analysis, Group Dynamic, Groups at work : nature, conflicts, causes and effects, Effective conflict management techniques. 

Unit – III     
Organizational Change: some determinant factors, process of change, implements, planned organizational changes. Organizational Effectiveness: Concepts, factors in organizational effectiveness, Integration of individual, organizational goals and effectiveness. Design of organization structure and forms of organization structure, line and staff of an organization

Consumer Behaviour:
Objectives: The Course is intended to develop students understanding of the complex interactions determining consumer choice behaviour. This module provides sound base to understand services marketing. 

Unit – IV
Characteristics affecting Consumer Behaviour: Cultural factors, social factors, personal factors, psychological factors, Models of consumer behaviour – black box model. High commitment and low commitment consumer behaviour. 

Unit – V
Buyer Decision Process: Need Recognition, Information search, Evaluation of alternatives, Purchase decision, Post Purchase Behaviour, buying decision behaviour.

Unit – VI
The Buyer Decision Process for New Products, Stages in the Adoption process, Individual Differences in Innovativeness, Influence of Product Characteristics on Rate of Adoption. 

Suggested Readings: 

· Robbins, Stephens P, Organisational Behaviour

· Prasad LM, Organisational Behaviour,

· Luthans, Fred, Organisational Behaviour,

· Hersey and Balanchard, Management of Organisational Behaviour.

· Vecchio RP, Organisational Behaviour, Dryden Press 1998.

· Invancevich JM and Mateson MT, Organisational Behaviour and Management. 

· Hoyer, Consumar Behaviour, 1998.

Semester -IV

TMN-EL-4.3 :  HERITAGE MANAGEMENT
Objective: 
This module is important to study because of India is rich in heritage properties and its maintenance is necessary. This will help to understand the nature of heritage properties and conservation. 

Unit- I 
Indian Culture: General Features, Sources, Components and Evolution.

Unit-II
What is Heritage? Meaning and concept. Criterions for selection as heritage sites, monuments and zone by UNESCO (WHC). Types of heritage property. World famous heritage sites and monument in India and abroad.

Unit- III
Heritage Management, objectives and strategies, Protection, Conservation and Preservation, Case study of one destination. Heritage Marketing, Destination development.

Unit- IV 
National and International Organisations engaged in Heritage Management (UNESCO, ICOMOS, ASI, INTACH and NGOs), 

Unit- V
Museums, Concept and classification. (National Museum, New Delhi; Bharat Kala Bhawan, Varanasi; Archaeological Museum, Sarnath, etc.), Heritage Hotels and its classification.


Suggested Readings: 

· Allchin, B., Allchin, F.R. et al. (1989) Conservation of Indian Heritage, Cosmo Publishers, New Delhi.

· New Inskeep, Edward, Tourism Planning: An Integrated and Sustainable Development Approach     (1991) VNR, New York.  

· Ashworth, G. J. (2000), The Tourist Historic City. Retrospect and Prospect of Managing the Heritage City, Pergamon, Oxford
· UNESCO-IUCN (1992) Eds. Masterworks of Man and Nature, Pantoga, Australia.

OR

TMN-EL-4.3 :  CARGO MANAGEMENT
Objective: 
This module is intended to prepare the students to enter in Cargo Handling agencies with well verse knowledge.
Unit- I 
Cargo History, Concepts and Common terms used in Cargo handling, Rules governing acceptance of Cargo.

Unit-II
Cargo Rating- Familiarization of Cargo Tariffs. Rounding off of the weights/Dimensions/ currencies. Chargeable weight rating-Specific commodity rates, class rates, general cargo rates, valuation charges

Unit- III
Documentation: Air way bill, charges correction advice, irregularity report, cargo manifesto, cargo transfer Manifesto, documents concerning postal mails and diplomatic mails. Shippers declaration for dangerous goods.

Unit- IV 
Handling- Cargo capacity of Air and Ships. Cargo needing special attention, introduction to dangerous goods regulations. Some important Cargo companies.  

Suggested Readings: 

· Air Cargo Tariff Manuals

· IATA Live Animals Regulations Manuals

· IATA Special Mail Manual.

Semester –IV
TMN-EL-4.4 :  PRACTICAL TOURISM

A. Dissertation Report
Objectives: This module is prescribed to give experience of thesis writing and critical analysis of tourism related research work. 

Course Contents: Each student is required to prepare short thesis based on research on a specified topic. The dissertation report will be submitted for evaluation 30 days before the commencement of examination. This will encourage students to analyse the tourism-related topic and provide experience for further research programmes.
B. Practical Tourism: Wild Life Safari, River and other related Adventure Sports 
Objectives: Under this module each student will participate in any of adventurous sports activities which will give practical exposure to them. 

Course Contents: 
The students concerned will undergo winter and water and adventure sports practical training at any convenient place. This will not only give the participatory experience to the students but also how to organise such tours in future. They will have to submit a report based on experience to attend such activities 30 days before the commencement of examination. 

C.  Viva – Voice
The Viva-Voce examination will be conducted on the basis of the Dissertation report, Practical Tourism and other theory papers taught. 

Offered for students other than Tourism Management

TMN-EL-4.5 :  Tourism and Hospitality Management

Objective:  
The aim of the course is to provide elementary knowledge of tourism industry including transportation, hotel, destination and future scopes.

Unit-I
Introduction: Overview of tourism industry. Concept of tourism. Why it is important to study tourism? Scope of tourism and its economic importance. Impact of Tourism.

Unit-II
Elements of Tourism: (attraction, accessibility, accommodation), tourism product, characteristics of tourism products, types of products and tourism. Hotel Industry, Hotel Chains, Departments of Hotel. Tourist Guide and Escort.

Unit-III
Travel Agency and Tour Operator, Travel related documents, Passport, Visa, currency regulations, custom, health regulations, baggage regulations etc.

Unit-IV
Role of transportation industry in tourism, Indian railways and its special trains (Palace on Wheels, Royal orient), airlines operating in India and international. Kind of Taxi and bus/coach services available. 

Unit-V
Travel circuits: some popular and important tourism circuits in India (golden triangle, desert circuit, Buddhist circuit, sun and sand, back waters etc) and International circuits. 

Suggested Readings:

· Seth, P.N. Successful Tourism Management, Sterling Publication, New Delhi

· Bhatia, A.K. Tourism developments. 

· Negi, Jagmohan, Travel and Tourism, Anmol Publication 

· Dixit, M. Profiles of Indian Tourism, Royal Book House, Lucknow
l
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