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MBA 1+1 Programme of Punjabi University Patiala (PUP) in collaboration with Wilkes University, Pennsylvania

School of Management Studies (SMS) established in 1969, is an institution par excellence providing quality management education and catering to the needs of the corporate world. 

Keeping in view the changing global business scenario Punjabi University has signed MOU with Wilkes University (estd. in 1933), Pennsylvania, USA to start MBA 1+1 programme. The Wilkes University MBA programme is accredited by the Association of Collegiate Business Schools and Programs (ACBSP), USA. MBA 1+1 programme is a joint degree programme of Punjabi University with Wilkes University. The purpose of this programme is to develop management and leadership talent for the global economy for a select group of students. 

The first year of the programme will be serviced at SMS, Punjabi University, Patiala.  The second year of the programme will be serviced at Sidhu School Campus, Wilkes University, Pennsylvania. 

Duration of the Course


The duration of the course shall be of two years. The first year will be of two semesters to be conducted and examined at Punjabi University, Patiala. The students will attend the second year of the course at Wilkes University, Wilkes-Baree, Pennsylvania, USA.
No. of seats: 40

Eligibility

1. The MBA part-I shall be open to any person who has passed a degree/post-graduate degree examination in any stream with at least 50% marks in the aggregate from this University or any other examination recognised as equivalent thereto. For admission to MBA 1 + 1 programme, 85 per cent weightage will be given to academic performance in graduation/post graduation. 
Weightage for Group Discussion & Interview to be conducted by SMS, Punjabi University, Patiala will be 15 per cent. 

2. The candidate who has passed MBA Part-I (1st and 2nd semesters), will undergo course work and scheme of studies at Wilkes University for the second year for which ordinances of Wilkes 
University will be applicable. Head of the Department reserves the right to recommend the eligible student for applying visa & candidature for Wilkes University for 2nd year of MBA 1+1 programme. The Wilkes University also reserves the right to reject any candidate based on their academic performance.
3. If a student is unable to go to Wilkes University on the basis of visa denial for completion of the course he/she shall be shifted to MBA (Global Business) programme of School of Management Studies, Punjabi University after completion of second semester examination. In such cases ordinances of MBA (Global Business) programme will be applicable.

Tuition Fees
· The fees shall be communicated to the students at the time of admission.
· The students who have been shifted from MBA 1+1 programme to MBA (Global Business) programme of SMS in the second year, shall be required to pay the fee of MBA (Global Business) programme of SMS for the second year only.
1. The assessment in the first and second semester of MBA Part-I will be 50% internal and 50% external for each paper. The internal assessment shall be conveyed to the students/examination branch by the Head, SMS as per approved schedule, failing which the result of concerned candidates will be shown as RL.
2. M.B.A examination is open only to candidate who: Has been on the rolls of the University throughout the academic semester preceding the examination; Has his name submitted to the Registrar by the Head of having attended not less than 75% of the total number of lectures delivered in each paper/subject and 75% of the periods held in practical/lab work in each paper/subject during the Academic semester. The Department shall be required to deliver at least 75% of the total number of lectures prescribed for each paper/subject. Provided that deficiency in the number of lectures can be condoned for special reasons subject to ordinance framed on the subject. 
3. The medium of instruction and examination shall be English.
4. (i) A candidate is required to secure at least 40% marks in both the external examination; and aggregate of internal assessment and external examination in each paper taken together in order to qualify in an examination.
(a) In the event of a candidate failing to secure the requisite 40% marks in terms of clause (i) above, he shall be placed under reappear in that paper(s). Such a candidate would carry the internal assessment marks secured by him for his reappear examination. 
(b) However, if any candidate has secured less than 40% marks in the internal assessment in any one or more papers and is placed under reappear in that paper(s), he may at his option, attend regular classes of that paper(s), after his fourth semester examination. The candidate would be required to attend such classes in a semester in which that paper(s) is offered by the department subsequently and thus improve his internal assessment score in the concerned paper(s). In case, such a candidate improves upon the earlier internal assessment score, revised internal assessment will replace the old internal assessment. The external marks secured by the candidate will remain the same i. e. will carry the external pass marks secured by him/her. In case he fails to improve upon his earlier internal assessment in that paper(s), his original internal assessment marks would stand. In case such a paper is dropped from the course of study as a result of any revision the department would indicate a suitable substitute paper in lieu thereof. 
5. A candidate who joins first semester for MBA (1+1) Part-I may on completing attendance requirement, appear in the first semester examination and join the second semester course and appear in the second semester examination on completing attendance requirements on the dates prescribed for each examination. Even if he does not clear any paper of the first semester, he will be eligible to join the second semester and take the examination. But he will not be eligible to join the second year unless he has cleared at least 50% papers of the total papers prescribed for both first and second semester examination. 

6. A candidate placed under reappear in any paper, will be allowed two chances to clear the reappear, i.e. to pass in a paper the candidate will have a total of three chances, i.e. one as regular student and two as reappear candidate. But if a candidate is placed under reappear in first semester of the course at Punjabi University, Patiala he will be provided the chance to pass the reappear with the examination of the next semester. In addition the candidate who is placed under reappear in second semester shall be given chance to pass the reappear after they return from Wilkes University after completing their second year. Provided 
that he/she shall have to qualify in all the papers prescribed for the MBA course within a period of four years from the date he/she joined the course. In case he fails to do so within the prescribed period as aforesaid, he shall be declared fail.

7. Viva-voce/Practical examination shall be conducted by a Committee consisting of 

the following:-



1.
Two external experts



2.
One internal examiner (to be nominated by the Head of the Department)



3.
Head of the Department or his nominee.

The quorum of Committee meeting would comprise one external and one internal examiner. 
8. The candidate shall have to qualify in all the papers prescribed for MBA course within a period of four year from the date he joins the course. In case, he fails to do so within the prescribed period of four year as aforesaid, he shall be declared fail. 
9. For rest of the issues, the ordinances of Punjabi University, Patiala with regard to MBA (Global Business) programme of SMS shall be applicable for the first year of the MBA 1+1 programme.

MASTER OF BUSINESS ADMINISTRATION

(1+1 DUAL DEGREE)
Session: 2014-2015 & 2015-2016

SEMESTER-I


5011 Foundations Of Accounting And Finance



100


5012 Foundations Of Management, Marketing And Law 


100


5013 Foundations Of Economics And International Business

100


5014 Foundations Of Statistics, Operations Management& MIS

100


5015 Ogransational Behaviour 





100


5016 Essential IT Tools And Techniques For Global Managers 

100


5017 Business Communications Seminar/Workshop



100


5018 Viva








100

SEMESTER-II

5021 Business Research Design and Methods



100

5022  International Marketing Management 



100

5023 Financial Management 






100


5024 Advanced Topics in International Business



100


5025 International Human Resource Management



100


5026 Global Supply Chain Management 




100


5027 Seminar 








100


5028 Viva 








100

MBA (1+1) Part-I (Semester-I)

5011 FOUNDATIONS OF ACCOUNTING AND FINANCE

Course Overview 

           To give an overview of accounting principles and practices used by managers in decision

making.  The  course  includes  accounting  and  analysis  techniques  such  as  financial  statement analysis and budgeting. The foundation also introduces the principles of financial theory and practice.

Course Syllabus

Group I: 
Foundations  of  Financial  Accounting:  Introduction  to  Financial  Accounting.  Financial Statements: Balance Sheet, Income Statement, Statement of cash flows. Mechanics of Accounting:  Transaction  Analysis,  Journal  Entries, Trial  of  Balance.  Completing  the Accounting Cycle: Accrual Accounting, Adjusting Entries, Preparing Financial Statements. Ensuring the Integrity of Financial Information: Problems, Safeguards. Selling a Product or  a  Service:  Revenue  Recognition,  Cash  Collection,  Accounts  Receivable.  Inventories: Nature of Inventories, Valuation Methods.

Foundations of Managerial Accounting:  Management  Accounting  and  Cost Concepts. 

Investing  Activities:  Nature  of  Long-Lived  Assets,  Depreciation  methods.  Long-term Liabilities.  Equity  Financing:  Nature  of  equities, Accounting  for  Equities,  Retained Earnings.  Investments  in  Debt  and  Equity  Securities:  Trading  Securities,  Available-for-sale  Securities,  Held-to-maturity  securities.  Statement  of  Cash  Flows: Purpose, Classification. 

Group II: 

Financial Statement Analysis: Ratios, Common-Size Financial Statements. Activity-Based Costing.  Cost  Behaviour  and  Decisions  using  C-V-P  analysis:  Importance  of  C-V-P, Analysis  of  Mixed  costs,  Methods  of  C-V-P  analysis.  Capital  Investment  Decisions: Nondiscounted  Capital  Budgeting  Techniques,  Discounted  Capital Budgeting Techniques. 

Foundations  of  Financial  Management:  An  Overview  of  Financial  Management: Shareholder  Wealth  Maximization,  Valuation  Models, Agency  Relationships.  Risk and Return:  Investment  Return,  Stand-alone  risk  and  Portfolio  risk,  Bata  Coefficient  and CAPM.  Bond  Valuation:  Bond  characteristics,  Valuation.  Stock  Valuation: Types  of Common Stock, Common Stock Valuation Models. 

 Recommended Texts 
•  Robert Anthony, David F. Hawkins and Kenneth A. Merchant, Accounting-Text and Cases, Tata McGraw-Hill Publishing Co. Ltd., New Delhi, 12th Edition, 2007. 

•  Charles  T.  Horngren,  George  Foster  and  Srikant  M.  Datra, Cost  Accounting:  A Managerial Emphasis, Prentice-Hall of India, New Delhi, 12th Edition. 

•  Charles T. Horngren, Introduction to Management Accounting, Prentice-Hall of India, New Delhi, 12th Edition, 2007. 

Instructions 

 The external paper will carry 50 marks and would be of three hours duration. The question paper  will  be  divided  into three  groups,  i.e.,  I,  II,  III.  The  question  paper  will  consist  of  four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks) 

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks) 

Class Participation and Attendance to be of 10 marks           

MBA (1+1) Part-I (Semester-I)

5012 FOUNDATIONS OF MANAGEMENT, MARKETING AND LAW
Course Overview 

The  objective  of  the  course  is  to  review  theories  of  management  and  organizational  behavior as they have been developed and applied in organizations. The subject also introduces the principles and practices of marketing. The course also discusses how to operate within the legal environment and for individuals to engage in commercial transactions, including principles of contract law and property law. 

Course Syllabus 

Group I: 

Foundations of Management:  Historical Perspective, Planning, Organizing, Directing, Controlling, Staffing and Human Resources, Perspectives and Trends. Foundations of Marketing: Introductions and Overview of Marketing including the entire macro  look  at  the  marketing  process.  Consumer Behavior, Targeting and Segmenting Strategies, Marketing Research.  Introduction to the Marketing Mix, Product issues, Promotion issues, The marketing plan. Promotional issues conclusion, Pricing Issues, The marketing plan. Services Marketing, Global Marketing, 
Group II:

Foundations of Law: Introduction to the Legal Environment of Business: How the Law Functions,  The  Court  System  and  Business  Organizations,  Arbitration  and  Alternative Dispute Resolution. The Law of Contracts and Sales, Offer and Acceptance, Meeting of Minds,Consideration, Competent Parties, Legal Purpose, Form of Contracts, Operation of  Contracts,  Discharge  of  Contracts,  Transfer  of  Title,  Sales  Contracts,  Remedies  for Breach. 
Recommended Texts 

•  Koontz  H.  and  Weihrich  H., Essentials  of Management,  Tata      McGraw-  Hill Publishing Co. Ltd., New Delhi, 12th  Edition. 

•  Robbins S.P., Management, Prentice-Hall of India Ltd., New Delhi, 9th  Edition. 

•  Kotler Philip & Armstrong, G., Principles of Marketing, Prentice-Hall of India, New Delhi, 2007. 

•  Stanton, Etzel, Walker, Fundamentals of Marketing, Tata McGraw-Hill Publishing Co. Ltd., New Delhi, 10th Edition. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper  will  be  divided  into three  groups,  i.e.,  I,  II,  III.  The  question  paper  will  consist  of  four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks) 

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks) 

Class Participation and Attendance to be of 10 marks 

MBA (1+1) Part-I (Semester-I)
5013 FOUNDATIONS OF ECONOMICS AND INTERNATIONAL BUSINESS
 Course Overview 

The course provides the essential foundations of microeconomics and focus on variety of  topics  including  the  theory  of  the  firm,  and  the  efficiency  of  resource  allocation  under various  market  structures.  The  course  also  focuses  on  topics  like  national  income, unemployment, inflation, monetary and fiscal policy. The course also provides an introduction to the field of international business and international trade. 

Course Syllabus 

Group I: 

Foundations  of  Microeconomics:  Introduction  to  Microeconomics  and  allocation  of Scarce  Resources.  Demand  and  Supply  Mechanism,  Market  Equilibrium.  Theory  of Production and measuring Costs. Market Structure and Pricing. 

Foundations of Macroeconomics:  Basic  Concepts  and  Principles  of  Macroeconomics. Applying Economic analysis to Business, Personal and Societal issues. Understanding the foundation  of  Economic  thinking;  Gross  Domestic  Product,  National  Income  and its measurement.  The  Monetary  System,  Prices  and  Inflation.  The  Monetary  and Fiscal Policy – Its Implications. 

Group II: 

Foundations  of  International  Business:  Understand  the  nature  and  language  of 

International business / international trade, Origin of International trade. International 

economic environment, International Culture and its impact on global trade, Managing 

Diversities. Analyzing World Conditions and their impact on International trade, Global 

perspective on world events and contemporary issues. Balance of Payments & Foreign 

Exchange Management 

Recommended Texts 

• Introduction to Economics by M Lieberman & Robert Hall, Thomson Publishers. 

• Micro economics by Jeffrey M Perloff, Pearson Education, Asia. 

• Macro  Economics  with  Business  applications  by  Roger  D  Blair  and  Lawrence  W Kenny, John Wiley & Sons. 

• International Business – A Strategic Management Approach by Alan N Rugman, R.M. Hodgetts, McGraw Hill. 

Instructions 

 The external paper will carry 50 marks and would be of three hours duration. The question paper  will  be  divided  into three  groups,  i.e.,  I,  II,  III.  The  question  paper  will  consist  of  four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks) 

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks) 

Class Participation and Attendance to be of 10 marks 

MBA (1+1) Part-I (Semester-I)
5014 FOUNDATIONS OF STATISTICS, OPERATIONS MANAGMENT AND MIS
 Course Overview 

This course introduces students to the essential elements of applied statistical analysis appropriate for business organizations. The goal is to sharpen the student’s ability to approach business-related problems by integrating methods and applications.  The course also introduces the fundamental concepts underlying the design, implementation, control, and evaluation of business-oriented  computer  based  information  systems,  office  automation,  information reporting, and decision-making. 
Course Syllabus 

Group I: 

Foundations  of  Statistics:  Data  Collection  &  Statistical  Sampling  Methodology Descriptive  Statistics  Probability  Distributions  Introduction  to  Statistical  Inference Introduction to Correlation Analysis.

Foundations  of  Operations  Management:  Inventory  Management,  Inventory  Control Techniques  &  Models,  Facility  Location &  Layout,  Introduction  to  Supply  Chain Management, Forecasting Techniques 

Group II: 

Foundations  of  MIS:  Introduction  to  Information  Systems  in  Business  Strategic, Organizational  &  Ethical  Issues,  e-Commerce  Models &  e-Business  Strategies,  Data Resource Management, Knowledge Management, Decision Support 

Recommended Texts 

•  Richard I. Levin & David S. Rubin, Statistics for Management, Prentice-Hall of India, 

New Delhi, 7th Edition. 

•  Lee J. Krajewski, Operations Management, Prentice-Hall of India, New Delhi, 8th Edition. 

•  James,  A.  O’Brien,  Introduction  to  Information  Systems,  Tata  McGraw-Hill Publishing Co. Ltd., New Delhi, 2005. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will  be  divided  into three  groups,  i.e.,  I,  II,  III.  The  question  paper  will  consist  of  four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks) 

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks) 

Class Participation and Attendance to be of 10 marks 

MBA (1+1) Part-I (Semester-I)

5015 ORGANIZATIONAL BEHAVIOR

 Course Overview 

The  overall  objective  of  this  course  is  to  familiarize  the  students  with  behavioral processes  in  the  organization,  so  that  they  are  able  to  understand  and  manage  behavior at workplace. 

Course Syllabus 

Group I:  

Understanding and Managing Individual Behavior, Organizational Behavior: itsConcepts, Features  and  Importance,  Concepts  &  Theories  of  Personality,  Values  and  Beliefs. Perception:  Concept  and  Models,  Role  of  Perception in  Managerial  Decision Making. Attitudes – their role in behavior- Global implications. Emotions and Moods, Emotional Intelligence, Emotional Labour. OB applications of Emotions and Moods. 

Group II:  

Theories  of  Learning,  its  Principles,  Concept  of  Reinforcement.    Motivation  and its theories-  Global  implications.  Communication:  its  Process,  network  &  types, Communication  Barriers.    Controlling:  its  Functions,  Effective  Controlling. Leadership Theories  in  Management.  Contemporary  Issues  in  Leadership.  Understanding  the Concept  of  Power  and  Politics.    Organizational  Change  and Development.    Conflict Management.    Organization  Culture-  its  Global Implications, Concept  of  Group Dynamics.  Stress Management.  

Recommended Texts 

•  Luthans F., Organizational Behaviour, McGraw-Hill, New York, 10th Edition, 2005.  

•  Robbins S.P., Organizational Behaviour, Prentice-Hall of India Ltd., New Delhi, 12th Edition, 2007.  

•  Robbins, Judge and Sanghi; Organizational Behavior, Pearson Prentice Hall, 13th Edition, 2009. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will  be  divided  into three  groups,  i.e.,  I,  II,  III.  The  question  paper  will  consist  of  four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks) 

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks) 

Class Participation and Attendance to be of 10 marks 

MBA (1+1) Part-I (Semester-I)
5016 ESSENTIAL IT TOOLS AND TECHNIQUES FOR GLOBAL MANAGERS
Course Syllabus 

Group-I 

Changing global dynamics, Challenges for global managers and role of IT in managing global organizations, Importance of Strategic Information Systems in formulating global strategies,  Emerging  global  technologies:  Cloud  Computing,  Internet  Telephony, Electronic  Data  Interchange,  Groupware,  Wi-Max,  EVDO,  RFID,  M-Commerce; Importance  of  Business  Process  Re-engineering  for  global  managers,  Database Management Systems: Concepts, Design, Hierarchy,  Importance, Limitations, Practical Application of DBMS using MS Access 

Group-II 

Need for ERP systems for global managers, Concept and Origin of ERP, Block View of ERP system,  Characteristics  of  ERP  system,  Reasons  for growth  of  ERP  systems,  Market Overview,  Market  place  Dynamics,  The  Changing  ERP  Market,    ERP Implementation Lifecycle, Issues in ERP Implementation, Role of Manager in Implementing ERP system, Practical Application of various modules of ERP System  

Recommended Texts 

1. Loudon and Loudon, “Management Information System”, Pearson Publication 

2. Sahil Raj, “Management Information System”, Pearson Publication 

3. Alexis Leon, “Enterprise Resource Planning”, Tata McGraw Hill 

4. Ashim Singla “Enterprise Resource Planning” Cengage Publication 

5. S. Sadagopan, “Enterprise Resource Planning: A Managerial Perspective”, Tata McGraw Hill, 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will  be  divided  into three  groups,  i.e.,  I,  II,  III.  The  question  paper  will  consist  of  four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks) 

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks) 

Class Participation and Attendance to be of 10 marks 

MBA (1+1) Part-I (Semester-I)

5017 BUSINESS COMMUNICATIONS SEMINAR/WORKSHOP
Course Syllabus 

Group-I 

Introduction Meaning & Definition, Role, Classification – Purpose of communication –Communication Process – characteristics of successful communication – Importance  of communication  in  management  –  Communication  structure  in organization  –  Communication  in  conflict  resolution  -  Communication  in  crisis. Communication and negotiation.  Oral Communication Meaning – Principles of successful oral communication – Barriers to  communication  –  Conversation  control  –  Reflection  and  Empathy:  two  sides  of effective  oral  communication.  Modes  of  Oral  Communication.  Listening  as  a Communication Skill, Non-verbal communication. Written Communication Purpose of writing – Clarity in writing – Principles of effective writing – Approaching the writing process systematically: The 3X3 writing process for business communication: Pre writing – Writing – Revising – Specific writing features – Coherence – Electronic writing process. Business  Letters  and  Reports Introduction  to  business  letters  –  Types  of  Business Letters - Writing routine and persuasive letters – Positive and Negative messages  Writing Reports: Purpose, Kinds and Objectives of reports – Organization & Preparing reports, Short and Long reports Writing Proposals: Structure & preparation. Writing memos 

Group-II 

Case Method of Learning Understanding the case method of learning – Different types of cases – Difficulties and overcoming the difficulties of the case method – Reading a case  properly  (previewing,  skimming,  reading,  scanning)  –  Case  analysis  approaches (Systems, Behavioural, Decision, Strategy) – Analyzing the case – Dos and don’ts for case preparation – Discussing and Presenting a Case Study Presentation skills  What  is  a  presentation  –  Elements  of  presentation  –  Designing  & Delivering Business Presentations – Advanced Visual Support for Managers Negotiation  skills:  What  is  negotiation  –  Nature  and  need  for  negotiation  –  Factors affecting negotiation – Stages of negotiation process – Negotiation strategies Employment communication Introduction – Composing Application Messages - Writing CVs  –  Group  discussions  –  Interview  skills  Impact  of  Technological  Advancement  on Business  Communication  –  Technology-enabled  Communication  -  Communication networks – Intranet – e mails – SMS – teleconferencing – videoconferencing Group  Communication Meetings  –  Planning  meetings  –  objectives  –  participants  – timing–  venue  of  meetings  –  leading  meetings.  Meeting  Documentation:  Notice, Agenda, Resolution & Minutes. Media management – The press release – Press conference – Media interviews Etiquette Advantage in Business Communication 

Instructions 

 The external paper will carry 50 marks and would be of three hours duration. The question paper  will  be  divided  into three  groups,  i.e.,  I,  II,  III.  The  question  paper  will  consist  of  four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks) 

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks) 

Class Participation and Attendance to be of 10 marks 

MBA (1+1) Part-I (Semester-II)

5021 BUSINESS RESEARCH DESIGN AND METHODS
Course Overview 

The  objective  of  this  course  is  to  have  a  general  understanding  of  Research Methodology and Statistics as applicable to Business Management and its use and relevance in areas of Management Research. While mathematical material will be covered, the major goal is for  the  students  to  develop  a  set  of  skills  and  tools  which  will  be  important  in  their management careers. At the conclusion of the course students should be able to: (1) develop he skills to identify the appropriate statistical techniques for the analysis of data; and (2) learn how to collect, analyze, present and interpret research data. 

Course Syllabus 

Group I: 

Research Methodology: Objectives, Role & Scope in Management Research, Process of Research; Research Designs: Exploratory, Descriptive & Experimental Research Designs and their Applications; Sampling Design: Concepts, types and their applicability; Scaling Techniques  including  Likert,  Thurston,  Semantic  Differential  Scaling  techniques,  etc. Tools & Techniques of Data Collection: Primary & Secondary; Classification & Tabulation of Data. Introduction to Statistics, Statistics & Business Research, Measures of Central Tendency: Mean, Median and Mode; Measures of Dispersion, Coefficient of Variance; Skewness & Kurtosis: Concept and Measures. 

Group II: 

Correlation  Analysis:  Simple,  Partial  &  Multiple  (Elementary);  Regression  Analysis: Concept  &  Measures,  Linear  Regression.  Elementary  Probability  Theory:  Concepts, Definitions  and  Problems.  Probability  Distributions:  Binomial,  Poisson  and  Normal Distributions;  Testing  of  Hypothesis:  Concepts  like  types  of  hypothesis,  significance level, degrees of freedom, Errors in hypothesis testing, Procedure of testing hypothesis etc.; Statistical Tests: Chi-square test, t-test, ANOVA – 1 way and 2 way; SPSS and Report Presentation: Use of Statistical Package for Social Sciences, Report Writing - Mechanics of Report Writing, Preliminary pages, Main body and Appendices including Bibliography, Diagrammatic and Graphical presentation of Data. 

Recommended Texts 

•  Alan Bryman & Emma Bell, Business Research Methods, Oxford University Press, New Delhi, 2nd Edition. 

•  Amir  D.  Aczel  &  Jayavel  Sounderpandian, Business  Statistics,  Tata  McGraw-Hill Publishing Co. Ltd., New Delhi, 6th Edition. 

•  Donald R. Cooper & Pamela S. Schindler, Business Research Methods, Tata McGraw-Hill Publishing Co. Ltd., New Delhi, 9th Edition. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups, i.e., I, II, III. The question paper will consist of four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks)  

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks).  

Class Participation and Attendance to be of 10 marks. 

MBA (1+1) Part-I (Semester-II)

5022 INTERNATIONAL MARKETING MANAGHEMENT

 Course Syllabus 

Group I: 

Introduction  to  International  Marketing,  Nature,  scope  and  different  complexities  of International  Marketing,  Environmental  Factors  Affecting  International  Marketing- Economic, Cultural, Political and Legal Environment. Developing Global Vision through Marketing  Research,  Developing  and  Implementing  Global  Marketing  Strategies, Selection  of  Global  Markets,  International  Marketing  Decisions-  Product  Planning,  Segmentation and Positioning, International Product Standardization and Adaptation, Developing international Pricing Policies 

Group II: 

Globally  Integrated  Marketing  Communications,  ,  Global  Promotional  and  Branding Strategies, Personal selling, publicity and Sales Promotion   International Channels of Distribution:  Global  Marketing  in  the  Digital  Environment,  Ethics  and  Social Responsibility, Constraints in International marketing, i.e. Tariff and Non-Tariff Barriers, Fiscal  and  Non-Fiscal  Barriers.  Organization  and  Control  in  International  Marketing, Marketing Planning and Strategy for International Business. 

Recommended Texts 

· Daniel  W  Baack,  Eric  G.  Harris  and  Donald  Baack, International  Marketing,  Sage Publication, New Delhi, 6th  Edition, 2013 

· Sak and John J. Shaw, International Marketing and theory, McGraw Hill, 5th Edition, 2011 

· Philip R. Cateora and John L. Graham, International Marketing, McGraw Hill Company, 12th Edition, 2004 

· Francis Cherunilam, International Marketing, 2010,  Himalaya Pub. House Onkvisit,  Shaw, International  Marketing-Analysis  and  Strategy,  Prentice-Hall  of  India, New Delhi, 4th Edition, 2004. 

· Subhash C. Jain, International Marketing, South- Western Thomson Learning. New Delhi, 6th Edition. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups, i.e., I, II, III. The question paper will consist of four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks)  

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks).  

Class Participation and Attendance to be of 10 marks. 

MBA (1+1) Part-I (Semester-II)

5023 FINANCIAL MANAGEMENT

Course Overview 

The objective of this course is to acquaint the students of management with the basic knowledge  of  finance  function  in  a  corporate  enterprise.  This  course  also  highlights  the emerging issues of corporate restructuring, mergers and acquisition decisions. 
Course Syllabus 

Group I: 

Financial Management: An Overview, Goals and Functions of Finance, Financial System: Assets, Markets, Intermediaries and Regulatory Framework. Capital Market and Money Market, Concepts in Valuation: Time value of money, Present Values, IRR, Bond returns, Return from Stock Market Investments. Capital Investment Decision making: Principles of  Cash  Flows,  Discounted  and Non-Discounted  Cash  Flow  Techniques for  appraising capital investments, Risk Analysis in Capital Budgeting. 

Group II: 

Working  Capital  Management:  An  Overview,  Determinants,  Working  Capital  Cycle, Management of Cash, Receivables and Inventories. Financing Working Capital needs. Leverage: Operating Leverage and Financial Leverage. Cost of Capital. Capital Structure and firm’s value: Theories, MM Hypothesis, Optimization of Capital Structure, Capital Structure  Planning.  Dividend  Policy  and  firm’s  value,  Dividend  Policy  in  practice. Corporate  Restructuring:  Mergers  and  Acquisitions, motives,  considerations  and regulations. 

Recommended Texts  

 • J.J. Hamton, Financial Decision Making: Concepts, Problems and Cases, Prentice-Hall of India, New Delhi, 4th Edition. 

•  Khan and Jain, Financial Management, Tata McGraw-Hill Publishing Co. Ltd., New Delhi, 4th Edition. 

•  Stephan A. Ross, Randolph W. Waterfield and Jeffery Jaffe, Corporate Finance, Tata McGraw-Hill Publishing Co. Ltd., New Delhi, 7th  Edition. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups, i.e., I, II, III. The question paper will consist of four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks)  

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks).  

Class Participation and Attendance to be of 10 marks. 

MBA (1+1) Part-I (Semester-II)
5024 ADVANCED TOPICS IN INTERNATIONAL BUSINESS
Course Syllabus 

Group I: 

International  Business:  Introduction,  Nature,  why  International  Trade,  Theories  of International  Business,  International  Business  Approaches,  Competitive  advantage  of Global Business, Problems of international Business, Modes of Entering international Business. Changing environment of International Business. Strategy and Structure of International Business: Global strategic planning, Organization of  International  Business,  Production  Strategy,  International  Marketing,  International Human Resource Management, Political Risk and Negotiation Strategies. 

Group II: 

International  Monetary  system:  International  Monetary  Fund  (IMF),  International Liquidity  and  SDRs,  International  Bank  for  Reconstruction  and Development(IBRD), International  Development  Association(IDA),  International  Finance  Corporation(IFC), The Multinational Investment Guarantee Agency(MIGA). 

Recommended Texts 

•  International Business – environment and operations by John D. Daniels and Lee H.Radebaug,. Pearson Education, 12th edition 2010. 

•  International  Business  by  Andrew  Harrison,  Ertugrul  Dalkiran,  Ena  Elsey,  Oxford Publication, Nov. 2000. 

•  International Business by Roger Bennett, Pearson Education, 2nd edition 2002. 

•  International Business by P. Subba Rao, Himalaya Publisher, 2ndedition, 2008. 

•  International Business by Charles W. H. L Hill, Himalaya Publisher, 7th  edition ,2008 

•  International  Business:  A  strategic  Management  Approach  by  Alan  M.  Rugman,    Richard M. Hodgetts, Mc-Graw Hill Publisher, International edition. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups, i.e., I, II, III. The question paper will consist of four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory.

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks)  

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks).  

Class Participation and Attendance to be of 10 marks

MBA (1+1) Part-I (Semester-II)
5025 INTERNATIONAL HUMAN RESOURCE MANAGEMENT
Course Overview 

The objective of this course is to develop a diagnostic and conceptual understanding of the cultural and related behavioural variables in the management of global organisations. Course Syllabus 

Group I:  

Global  Business-Growth  and  Evolution,  Environmental  variables  in  global  business. Human  and  cultural  variables  in  Global  organisations.  Cross  Cultural  differences  and managerial implications. Cross Cultural research methodologies and Hofstede's Hermes Study, Structural evolution of global organisations; 

Group II:  

Cross Cultural communication and negotiation; Cross Cultural leadership and decision making. Human Resources Management in global organisations: Ethics in international business, Western and Eastern management thoughts in the Indian context. 

Recommended Texts 

•  Alder N.J., International Dimensions of Organisational Behaviour, South-Western Publisher, 2001. 

•  Bartlett, Christopher A and Ghoshal, S., Transnational Management: Text, Cases and Readings in Cross Border Management, Chicago Irwin, 1995. 

•  Dowling, P.J., International Dimensions of Human Resources Management, 2nd edition, California, Wadsworth, 1994. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups, i.e., I, II, III. The question paper will consist of four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows:

 Two Mid-Semester Tests each carrying 10 marks (Total 20 marks)  

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks). 

 Class Participation and Attendance to be of 10 marks. 

MBA (1+1) Part-I (Semester-II)
5026 GLOBAL SUPPLY CHAIN MANAGEMENT
Course Overview 

The objective of this course is to acquaint the students with the concepts and tools for analyzing, designing and improving the supply chain in an organisation and also to understand the changing distribution scenario. 

Course Syllabus 

Group I:  

Introduction to supply chain and its role, objectives and functions. Logistics strategy and planning.  Logistics  and  Customer  service.  Logistics  product  -  Nature  of  product, Functional  vs.  Innovative  products,  Product  life  cycle-  Product  characteristics.  Supply chain performance models-SCOR model, BSE model. Supply chain dynamic modeling. Managing production across the supply chain. Retailing- role of information, information flow, and information sources, internal information, external information. Information Systems  in  Retail  Logistics  -  logistics,  distribution  center,  outsourcing,  store  vs. distribution center delivery, pull vs. push logistics strategies. 

Group II: 

Strategic Advantages of Information Systems in Logistics - improved product availability, improved assortment, improved return on investment. Supply Chain Integration. Supply Chain Coordination. Supply Chain Collaboration. Bullwhip Effect. Transport decisions - modal choice, vehicle routing and scheduling. Supplier relationship management. Supply Network design decisions. Inventory decisions - pull and push types of systems. Sourcing strategies. 

Recommended Texts 

•  Robert B. Handfield, Ernest L. Nichols, Introduction to Supply Chain Management, Prentice Hall of India, New Delhi, 1998. 

•  James,  A.  O’Brien,  Introduction  to  Information  Systems,  Tata  McGraw-Hill Publishing Co. Ltd., New Delhi, 2005. 

•  Sunil Chopra and Peter Meindle, Supply Chain Management, Pearson Education, 3rd Edition, 2008. 

•  Dynamic  Modeling  for  Supply  Chain  Management,  Adolfo  Crespo  Marquez, Springer Publisher, 2010. 

•  Introduction to Operations and supply chain management, Cecil C. Bozarth and Robert B. Handfield, Pearson 3rd  Edition. 

Instructions 

The external paper will carry 50 marks and would be of three hours duration. The question paper will be divided into three groups, i.e., I, II, III. The question paper will consist of four questions each in group I and II.  Each question in these groups carries 10 marks. Candidates will be required to attempt four questions in all from section I and II selecting not more than two questions from each of these group.  The III group shall be a case study of 10 marks and shall be compulsory. 

The internal paper will carry 50 marks and it will be distributed as follows: 

Two Mid-Semester Tests each carrying 10 marks (Total 20 marks)  

Two written Assignments/ Project work each carrying 10 marks (Total 20 marks).  

Class Participation and Attendance to be of 10 marks. 
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