MBA (full-time)

	

	 

Please see below for a list of courses that may be offered within the full-time MBA. Click on each course name for a course outline, lecturer details and summary information in the UNSW Online Handbook. 

 

Please note: Course offerings are subject to change.

 


	

	Core

MNGT5095 Foundations of Management
MNGT5201 Economics
MNGT5211 Accounting
MNGT5221 Finance
MNGT5232 Data Analysis and Decision Making Under Uncertainty
MNGT5241 Operations Management
MNGT5251 Marketing Management
MNGT5272 Organisational Behaviour
MNGT5282 Strategy
Elective

MNGT5310 Accounting for Planning and Control
MNGT5311 Accounting for Strategic Decision Making
MNGT5312 Financial Statement Analysis
MNGT5321 Corporate Finance
MNGT5322 Venture Capital Finance
MNGT5325 International Finance
MNGT5326 Financial Risk Management
MNGT5328 Corporate Valuation
MNGT5351 International Marketing
MNGT5352 Marketing Strategy
MNGT5356 Services Marketing
MNGT5357 Integrated Marketing Communications
MNGT5370 Leadership Concepts and Skills
MNGT5374 Managerial Decision Making
MNGT5384 Legal Aspects of Business
MNGT5388 Negotiations and Strategy
MNGT5392 Entrepreneurship and Strategy
MNGT5395 Strategies for Growth
MNGT5396 Corporations: Law, Tax and Strategy
MNGT5520 Quantitative Business Modelling for Managers
MNGT5521 Financial Strategy (Special Topic)
MNGT5522 Special Topic - Financial Strategy for Mergers and Acquisitions
MNGT5582 International Business Strategy in Asia (Special Topic)
MNGT5585 Individual Study in Management
MNGT5589 Strategic Consulting Projects

	
	


