COLLEGE OF BUSINESS

UTSA MBA

THEORY WITH PRACTICE. RIGOR WITH RELEVANCE.




UTSA MBA

National Rankings
AND RECOGNITION
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= Top 5 in the Southwest and top 30
nationally for Flex MBA program

BusinessWeek
Since 2007 inaugural rankings

= Top 10 MBA Program for Minorities

Princeton Review
Since 2006

= Top 10 MBA Program for Hispanics

Hispanic Business
Since 2008

Choose
EXCELLENCE

join
a quality program that is nationally ranked
and accredited by AACSB International
placing the UTSA MBA in the top five
percent worldwide.

learn
from top research faculty and award-winning
teachers who are internationally recognized
and respected in their fields.

study
with a network of peers that represents a
variety of disciplines, career backgrounds,
ethnicities and nationalities.

attend

classes during the evening or at lunchtime,
on a full-time or part-time basis.

The College of Business offers a portfolio of MBA
programs that provides business students with
Knowledge for a New World™ in this challenging
business climate. Through our rigorous and distinct
MBA programs, the college is preparing leaders for
this new world of business.




UTSA MBA

Study
WITH YOUR PEERS

The UTSA MBA offers high-quality instruction, educates students in leading edge technologies
and teaches students how to develop sophisticated research capabilities. Study with
distinquished faculty members from diverse cultures and backgrounds and interact with
students who possess a variety of life experiences.

The UTSA MBA is tailored to fit your needs.

UTSA MBA

Start Dates: Fall, spring or summer semesters

Class Times: Noon and evening classes

Class Locations: UTSA Main Campus and Downtown Campus
Average Class Size: 18

Average Age: 27

Women: 35%

Minorities: 31%

International: 6%

Average GMAT: 610

Average Undergraduate GPA: 3.2

Average Work Experience: 48 months

Flexible
ACADEMIC SCHEDULE

The UTSA MBA provides students with rigorous academic
instruction that expands upon a traditional business
foundation and challenges students to develop their
competencies in the areas of leadership, ethics, critical
thinking and quantitative analysis.

The UTSA MBA is flexible, allowing students to study on a
full-time or part-time basis. In addition, students may switch
this status from semester to semester without additional
approvals or admissions processes.

The UTSA MBA requires 36 semester credit hours exclusive
of any required leveling courses.

UTSA MBA CORE (24 HOURS)

ACC 5023 Accounting Analysis for
Decision Making

ECO 5023 Managerial Economics
FIN 5023 Financial Management

MGT 5043 Management and Behavior
in Organizations

MGT 5253 Ethics and Globalization
MGT 5903 Strategic Management and Policy
MKT 5023 Marketing Management

MS 5023 Decision Analysis and
Production Management

UTSA MBA ELECTIVES (12 HOURS)

UTSA MBA
Concentrations

While not required, students
may customize their UTSA
MBA by choosing from an
array of electives. Eleven
unigue concentrations are
offered to match student
interests and career goals.

= Business Economics

= Business of Health

= Finance

= Information Assurance

= Information Systems

= Management of Technology
= Management Science

= Marketing Management

= Project Management

= Real Estate Finance

= Tourism Destination
Development



Student
RESOURCES

Career Development

The Graduate Business Career Service (GBCS)
office provides resources for MBA students
to embark on a new career or advance within
their own career. Services include one-on-one
career coaching, résumé review, mock inter-
views, internship placement, career work-
shops and career search services.

GBCS works to build relationships with re-
cruiters, corporate partners and alumni to
help our students find fulfilling and successful
careers.

Student Organizations

The MBA Association provides graduate stu-
dents with a forum for professional develop-
ment, networking and community engage-
ment. The MBA Association holds monthly
mixers, workshops and seminars.

Scholarships & Assistantships

Over 80 scholarships are awarded each year
to undergraduate and graduate students in
addition to department and program awards.

The College of Business also offers teach-
ing and research assistantships to support
graduate students. Teaching and graduate
research assistantships are offered on a com-
petitive basis. Non-resident and international
students appointed to these assistantships
are also eligible for Resident Tuition, if ap-
pointed before or by census date.

Make
THE CHOICE

Application Requirements

= Bachelor's degree from an accredited
institution

= a completed application form

transcripts from all universities attended

official Graduate Management Admission
Test (GMAT) scores

= a personal statement

a current résumé with employment or
other experience (optional)

letters of reference (optional)

Application Deadlines

DOMESTIC STUDENTS

Fall oo July 1
SPIING o Nov. 1
SUMMET ..o May 1

Fall oo April 1

SPIING o Sept. 1

SUMMET ..o March 1
Apply Now

http://mba.utsa.edu
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Portfolio
OF MASTE

In addition to the UTSA MBA, the College of
Business offers a variety of master's programs.

MBA International

The MBA in International Business is designed
to prepare students for successful careers
in international management to meet the
needs of businesses and economic develop-
ment agencies at the regional, national and
global levels.

The program is offered in a full-time sequenced
format that allows students to complete
degree requirements in as little as 12 months.
Students pursuing this degree must demon-
strate current proficiency in one of the modern
languages in addition to English, as well as
participate in an international internship or
immersion experience.

http://cobi.utsa.edu

Master's Programs

= Master of Accountancy

= Master of Arts in Economics

= Master of Science in Applied Statistics

= Master of Science in Construction
Science and Management

= Master of Science in Finance
(Real Estate Finance concentration available)

= Master of Science in Information
Technology

(Infrastructure Assurance concentration

available)

= Master of Science in Management
of Technology

Executive MBA

Focusing on transformational and personal
leadership, the Executive MBA is a full-time,
lockstep, weekend program that is 21 months
in duration.

Offered by the Center for Professional Ex-
cellence, the Executive MBA is designed for
executives, professionals and entrepreneurs
who are preparing for strategic leadership
responsibilities or career transitions.
http://emba.utsa.edu

Online Consortium MBA

The UT online program is a Web-based, asyn-
chronous degree program that pools the im-
pressive resources and diverse perspectives
of a consortium of University of Texas System
institutions. The College of Business provides
courses for this program.

http://utcoursesonline.org



UTSA MBA

ACADEMIC

EXCELLENCE

College of Business

UTSA's College of Business is one of the 40
largest business schools in the nation with
more than 6,000 students. Recognized for
developing Knowledge for a New World™,
the College of Business offers a comprehen-
sive business curriculum with over 46 degree
programs and has identified thematics in
the areas of globalization, security, capital
markets, transformational leadership, entre-
preneurship, and health and technology.

Nationally ranked and recognized, the
college's MBA program was named one of
the top 10 MBA programs nationwide by
Hispanic Business. Business Week has named
the college's Flex MBA program among the
top 5 in the Southwest and top 30 nationwide
since 2007.

The College of Business has attracted fac-
ulty from a number of outstanding universi-
ties including Harvard University, Penn State,
Rice University, University of California at
Berkeley, University of lllinois, University of
Maryland, University of Michigan, University of
Texas at Austin, University of Wisconsin, Yale
and many others.

UTSA

UTSA is one of the premier institutions of
higher education in Texas and has been one
of the state’s fastest-growing public universi-
ties for much of the last decade. Established
in 1969, UTSA is the third-largest component
in the UT System.

With more than 30,000 students, UTSA offers
62 bachelor's, 49 master's and 22 doctoral
degree programs. The faculty includes more
than 590 tenured and tenure-track faculty
members with 98 percent holding doctorates
or equivalent terminal degrees.

UTSA is positioned to become a top-tier re-
search university and is rapidly moving toward
classification as a doctoral/research intensive
institution. San Antonio is the seventh-largest
city in the United States and has retained its
sense of history and tradition, while carefully
managing its cosmopolitan progress.

The UTSA College of Business is accredited by AACSB
</ﬁ\ International, the Association to Advance Collegiate Schools

AACSB

N\

of all business schools.

m) of Business. The highest standard of achievement for busi-
7 ness schools worldwide, this places the college in the top 5%
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UTSA.

COLLEGE OF BUSINESS
Office of Graduate Studies and Research

Business Building 4.01.18
San Antonio, TX 78249
(210) 458-4641
mbainfo@utsa.edu

http://business.utsa.edu

Find us on
Facehook



