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The IILM PGDM
Established in 1993, IILM offers the AICTE approved Post Graduate Diploma in Management 
at its three well-located campuses in the National Capital. 

With curriculum bench marked against the best in the world, the IILM PGDM goes beyond 
Finance, Marketing, OB-HR, and Operations. We have Field Courses (as at Harvard), Career 
Trek (as at Wharton) and Community Experience (as at Yale). We provide Unmatched 
Flexibility (as at Chicago Booth), using Business Simulations and Harvard Business School 
Press learning material. 

Our integrated and experiential PGDM curriculum puts together the best of leading 
global B-Schools after close interaction and inputs from Indian industry. With over 20 
years’ experience in training future entrepreneurs and managers, IILM is proud to have 
9000+ well placed alumni in top companies in India and abroad.

Accreditations
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Get recognized 
amongst the best in 
the country

Our students are trained differently from the typical classroom setting. They have sound 
academic knowledge supplemented with experiential learning that helps them do well 
at every project they undertake. They are armed with the concepts and skills required 
to make them a cut above the rest. They are confident and effective decision makers – 
ready to be recognized amongst the best in the country.  

“India needs you as future leaders.  I look forward to following the success of the graduates 
from this school. You have a strong affinity to this school. Keep that affinity, give back; I think 
that’s really very important. I wish all the graduates and I am looking forward to collaborate 
with some of you in the boardroom as we start pondering about trade, business and studies 
in Canada.” - H.E. Mr. Nadir Patel, High Commissioner for Canada to India, addressing 
graduating  students at IILM 2015 Convocation. H.E. Mr. Nadir Patel, High 

Commissioner of Canada to India
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Why students 
from across 
the country 
choose IILM

1.
Globally  
Benchmarked  
Curriculum 

6.
Full Time 
Faculty with 
Rich Industry 
Experience 

2.
Global  
Study

7.
9000+ Well 
Placed 
Alumni

3.
Strong 
Mentoring 
Program

8.
Centrally 
Located 
Campuses and 
Safe and Secure 
On-Campus 
Residences

4.
Internships 
(Real World 
Learning)

9.
Merit and 
Means 
Scholarships 
and Loans

5.
Placements (300+ 
companies)

The  

IILM  
Advantage



76

1. 
Globally 
Benchmarked 
Curriculum
Our curriculum imbibes the best aspects of courses offered at top business schools 
around the world. The modules are inspired by the Wharton Business School, the 
Harvard Business School, the Yale School of Management and IIM. They aim at combining 
theory with practical training so that students are capable of turning concepts into 
understanding, knowledge into action and ideas into innovation.

The program is delivered in 6 terms; each term spread over 3 calendar months. In the 
first year of the Program, students imbibe foundation concepts and building blocks of 
management. In the Orientation to Management, a series of foundation courses aimed at 
teaching skills required in any career in business and management, are covered.  Courses 
that look at how organizations really work with their many constituencies are dealt with 
in the Organizational Perspective.  These courses teach what students need to know 
to lead a thriving organization.  The Integrated Management Perspective looks at real 
organizational dilemmas and the complex challenges involved in working or leading a 
business organisation. The second year offers a choice of a number of electives in a range 
of areas that provide for specialization.
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Global
Study

Foundation
Modules

Crossing
Over

Integrated 
Management 

Perspective

Guided
Internship 

Orientation 
to Management

Term 1 

Terms 2, 3

Individual Dynamics

Managing Groups 
and Teams

Basics of 
Accounting

Probability Modelling 
and Statistics

Modeling 
Managerial Decisions

Introduction to 
Negotiation and 

Negotiation Extension

Introduction to
Marketing

Basics of Economics

Organizational 
Perspective

Employee

Operations Engine

Customer

Competitor

Investor

Global Macro Economy

Sourcing and
Managing Funds

State and Society

Innovator

Terms 4, 5, 6

Electives

Economics, Strategy and 
International Business

OB and HR, 
Leadership 
and Negotiations

Communications
and New and 
Social Media

Finance and 
Accounting Management

Marketing, Branding 
and Customer Service

Entrepreneurship, 
Innovation and 
Family Business

Technology and 
Operations Management

All students undertake 
experiential learning modules.
• Field Immersion Experience 

for Leadership Development 
(FIELD)

• Career Trek
• Classroom to Community

Our curriculum provides for 
experiential learning through 
Field Immersion Experiences 
for Leadership Development 
(FIELD), Career Trek and 
Classroom to Community.

The FIELD module is divided 
into 3 parts. FIELD 1 aims 
at improving the students’ 
teamwork and leadership 
skills. Students understand 
the dynamics of working in 
teams and how individual 
performance affects overall 
team performance. FIELD 
2 reiterates team building 
skills while instilling problem 
solving and presentation 
skills in the students. Lastly, 
FIELD 3 works on formulating 
a business plan in order to 
make learning more practical 
and engaging for a micro-
business of a new product/
service idea.

Career Trek requires students 
travelling to different parts of 
the country to interact with 
the HR personnel of reputed 
organizations, to gain first 
hand understanding of job 
skills required for various 
industries. This enables 
students to plan their career 
paths.

Classroom to Community 
involves students taking 
up opportunities to work 
in social enterprises and 
NGOs and putting to use 
various business tools and 

techniques. They experience 
the flavour of community 
service by working in various 
parts of the country.

With the aim of providing 
unmatched flexibility IILM 
has introduced the Flexible 
track into its curriculum. 

Flexible Track for Entre-
preneurs and Family Business

How does the new 
generation, with innovative 
ideas, fit into a structured 
MBA program?  “Flexible 
Track” of the IILM PGDM 
provides them an opportunity 
to convert their ideas into 
businesses and pursue a full-
term management program, 
thus helping them realise 
their full potential. 

For entrepreneurs working 
on Start Ups 

The program offers first 
generation entrepreneurs 
inspiration and 
encouragement to shape their 
ideas into fruitful business 
ventures. In this time and age 
of Tech Start Ups, big ideas 
are germinating everywhere, 
even in classrooms of 
educational institutions. All 
these young minds need 
is a place to shape to their 
entrepreneurship zeal. The 
IILM Startup Incubation 
Center is there to nurture 
and grow their ventures. It 

provides support functions, 
mentorship and resources 
to individual entrepreneurs 
or entrepreneurial setups. 
It also provides direction to 
an ecosystem comprising 
Venture Capitalists, Angel 
Investors, and experienced 
faculty/ alumni guides. This 
enables entrepreneurs to 
get all the expert advice and 
technical guidance that they 
need to survive for a longer 
time, unlike most other 
entrepreneurial ventures 
that fizzle out within a few 
months of their launch.

Family Business Managers

Indian business families 
often find a generalised 
management education too 
broad based to address the 
requirement of their niche 
areas. They already have an 
established and, more often, 
a thriving business model. 
The IILM PGDM program 
allows students to study at 
IILM while continuing to work 
in their family businesses. 
The flexibility in the 
curriculum allows students 
to enhance their skills to 
leverage the strengths of 
family business management 
and successfully implement 
practices that drive high 
performance. The program 
also provides new direction 
and helps them expand the 
family’s existing business.
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2. 
Global Study

In the business environment today, no firm can operate in isolation within the country 
of its origin. Meeting global norms are of major concern. Tapping into global markets 
is necessary in order to ensure the viability of a venture. Creating and maintaining 
international relationships are key skills that all managers are expected to have. 

In keeping with these requirements of the ever-globalizing environment, IILM mandates 
a 4-week global study in Canada, Belgium, France or Germany. It is aimed at providing 
students with an exposure to an international business environment.

“The classroom 
environment is positive 
and friendly and the 
teaching style is engaging 
and effective. This made 
my learning enjoyable 
and very satisfactory. My 
experiences have been 
refreshing and enriching. 
From the people to the 
beautiful landscapes, 
the journey has been 
wonderful.” 

Navneet Kaur  
(PGDM 15-17)
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Fanshawe College, Canada Google Analytics 

 Search Engine Marketing  

 Google Adwords

University of Montpellier, France Doing Business in France 

 French Culture and Society 

 Supply Chain Management 

 Digital Marketing 

 Business Projects 

 International Negotiation and Cross Cultural 
 Marketing 

 Luxury Marketing

HEC Management School, Belgium Digital Marketing 

 HR 

 International Studies 

 Innovation and Creative Projects 

 Financial Markets

ISM, Germany Strategic Management 

 Operations Management 

 IFM 

 Intercultural Communication

Our global study partners

“It was a lifetime experience for me, very 
exciting and rewarding. I thank IILM for 
giving me this opportunity.”

Viven Narang  
(PGDM 15-17)



1514

3. 
Strong Mentoring 
Program

Guiding young minds in the right direction is of utmost importance to ensure that they 
reach their full potential and more. Mentoring is the process that ensures this and at IILM 
it is given prime importance. 

An individual faculty member is allotted to each student as a mentor for the term of his/
her PGDM. This allocation is based on the student’s profile and previous work experience 
so that the mentoring is relevant and not mismatched. The faculty mentor guides and 
advises the student on a regular basis so that his/her best interests are met. A personal 
relationship is created which allows for a complete understanding of the student’s 
aspirations, strengths and weaknesses. This information then filters down into the 
customized development of the student.

“My mentor has always helped me with proper 
guidance and showed me the correct path at 
the time of dilemma. He made work upon my 
weaknesses and helped me to overcome them 
and helped me to manage both my personal and 
professional life.”  

Kunal Singh   
(PGDM Batch 2014-16)
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4. 
Internships  
(Real World Training)

Our curriculum mandates a 3-month summer internship, to provide a first hand experience 
of the business environment. Moving from the classroom to the real world through 
summer internships makes our students more adept at handling real life problems and 
making effective decisions. 

SIP projects are evaluated by faculty mentors before they are allocated to the students. 
The faculty mentors also visit companies and interact with the industry mentors on a 
regular basis to keep abreast of the students’ performance. Students are required to 
submit regular progress reports to their mentors as a part of their evaluation. Guidance 
on how to prepare their reports is provided by faculty mentors during students’ non-
working hours. The project is culminated with a presentation by the student before a 
panel of company representatives and the industry mentor at the company premises. 

The final stage of assessment comprises of a written report detailing the description of 
the SIP, the student’s analyses and recommendations and a presentation of the same 
before a panel of faculty and alumni. 

In-Company 
Presentation

Industry Mentor
Company 

Representatives

Viva

Presentation
Panel of Faculty 

and Alumni

Report

Description of SIP
Analysis

Recommendations

SIP Project

Industry Mentor
Faculty Mentor
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5. 
Placements 
(300+ Companies)

Students joining a Business-School are primarily concerned with placements. We at IILM, 
understand this need to set a path to the future and aim at securing the best possible 
industrial experience for our students. 

Ideal placement opportunities are sought for students based on their aptitudes and 
interests. Placement week is an event organized on campus where recruiters come 
to campus to interact with students. They brief students on the job skills required for 
their industry and clarify doubts regarding the same. Students get an idea of the various 
industries available to them and can make decisions on what they are best suited for. 

Our recruiters comprise of over 300 companies across the country spanning over a range 
of industries.

Industry wise break up of placements 

99 Acres
Abbott
ABP News
Absolut data
Acura Consulting
Ad Global 360
Aditya Birla Group
Aircel
Airtel
Amazon.com
American Express
Amreprise
Anchor Electricals
Apollo Tubes
Applied Mobile
Apps Discover 
Technology
Armstrong
Aura Group
AVIVA
AWL
Axis Bank
BAG Films
Bajaj Electricals Ltd
Barclays

Barista
Berger Paints
Blackrock
Bonton Cables
Capital IQ
Carlson Wagonlit
Carwale
Citi Bank
CMIE
CoCubes.com
Cognitel
Concentrix
Copal Amba/
Moody’s
CSC Finance
Deloitte
Dentsu
DLF
Ernst & Young
Edelweiss
Evalueserve
Executive Access
Exponential (Tribal 
Fusion)
Fidelity Worldwide 
Investment

Finalytics
FTV
GE Capital
GFK Nielsen
GIIR 
Communication
Godrej
Goibibo
Goldman Sachs
Goldplus
Google
HCL
HDFC Bank
IBM
ICICI Securities
IIFL (India Infoline)
India Bulls
Indiamart
IndusInd Bank
Infiniti Retail 
(Croma)
IPG Media
IPSOS
Istrat
ITV Networks
Jabong

JK Organization
Jubilant Food
Kotak
Lloyds Ventures
Matrix Cellular
Moolchand
Mydala
Naukri.com
NDTV
Nestle
Network 18
News X
Onicra
Orcapod
Orient Craft
Oyo Rooms
PayTm
Percept India
Protiviti
PUMA
Radio City
Radio Indigo 919
Rediff.com
Reliance 
Communication

Royal Bank of 
Scotland
SAB MILLER
Saint Gobain
SAP
Singer India
Skill Tree 
Knowledge
Solarman 
Engineering
Spicejet
Strategic Resources
Tabonosports & 
Enterainment
Times Internet Ltd
Times of India
ULKA
Vodafone
WIPRO
WNS
XL Dynamics
YES Bank
Yoha Chemicals
ZENICA
Zomato

Some of the companies that visited our campus:

Automobiles

Banking and Finance

Consulting/Research

Consumer Electronics and Retail

Education

E-Commerce

Healthcare

Hospitality/ Food and Beverages

IT and Telecommunications

KPO/BPO

Manufacturing and Construction

Media & Entertainment

Real Estate

Transport and Logistics

Others
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6. 
Full Time Faculty 
with Rich Industry 
Experience

Our faculty is highly qualified and come from top institutions from across the country. 
They are full time staff so as to provide stability and consistency to the students and are 
always available to answer queries and clarify any doubts students may have.

Economics, Strategy 
and International 
Business

Mr. Anuj Batta
Associate Professor (Strategy)
MCA, MBA, E-PBM

Dr. Gurpreet Singh Bhatia
Associate Professor (Economics)
Ph.D (Economics), M.Phil, UGC-
NET

Ms. Jyoteshwar Kaur Dua
Asst. Professor (Economics)
MBA

Ms. Nidhi Piplani
Asst. Professor (Economics)
MA (Economics), UGC-NET 

Dr. Nikhil Varghese
Associate Professor (Strategy, 
Economics)
Ph.D (Energy Economics)

Ms. Rachna Madaan
Asst. Professor (Economics, 
Strategy, Internaitonal Business)
PGDBM (Finance), MA, UGC-NET

Mr. Rajkishan Nair
Associate Professor (Economics)
M.Phil, UGC-NET 

Dr. Taruna Gautam
Associate Professor (Economics)
Ph.D (International Business), 
UGC-NET

Dr. Vidhisha Vyas
Asst. Professor (Economics, 
International Business)
Ph.D (Economics, Mergers and 
Acquisitions)

Prof.  Vinay Chirania
Asst. Professor (Strategy)
PGDM (Finance), UGC-NET

Organizational 
Behaviour and 
Human Resources, 
Leadership and 
Negotiations

Dr. Abhishek Singhal
Asst. Professor (HR)
Ph.D (IT for Human Resource 
Development), MBA

Ms. Anisha Rani
Lecturer (HR)
MBA, PGDM

Ms. Aparna Kaushik
Asst. Professor (HR)
PGDM, MA (Psychology), MA 
(Sociology)

Ms. Archana Mahapatra
Asst. Professor (HR)
MBA

Ms. Deepika Hooda
Asst. Professor (OB, HR)
PGDM, MBA, UGC-NET

Dr. Itilekha Dash
Associate Professor (OB, HR)
Ph.D (Management), MA

Dr. Kailashnath Chaube
Professor (OB, HR)
Ph.D (Organizational Behaviour), 
MPM

Ms. Kausani Bagchi
Asst. Professor (HR)
MA (Psychology), UGC-NET

Dr. Kiran Sakkar Sudha
Asst. Professor (HR)
Ph.D (Psychology), MA

Dr. Moumita Acharyya
Asst. Professor (OB)
Ph.D (CSR), MBA

Ms. Ruchika Jain
Asst. Professor (HR)
MA (Psychology)

Dr. Saba Jafri
Associate Professor (HR)
Ph.D (360 Degree Feedback in 
Indian IT Organizations), MBA

Dr. Sangeeta Chopra
Associate Professor (OB, HR)
Ph.D (HRM), PGDBM, MBA

Dr. Sanyukta Jolly
Associate Professor (HR)
Ph.D (Performance Management), 
M.Phil, MA (Psychology)

Dr. Shivani Khurana
Professor (HR)
Ph.D (Predictors of Work 
Outcome), M.Phil, MA 
(Psychology)

Dr. Shyamali Satpathy
Asst. Professor (OB, HR)
Ph.D (HRM)

Prof. Sonika Sharma
Asst. Professor (OB, HR)
MBA, M.Sc

Dr. Sujata Shahi
Professor (HR)
Ph.D (Psychology), PGDM, MA
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Ms. Vijaylaxmi Anand
Faculty Associate (HR)
PGP

Communications 
and New and Social 
Media

Dr. Bhavleen Kaur Rekhi
Asst. Professor (New and Social 
Media)
Ph.D (Marketing), MBA

Ms. Lekha Mukherjee
Asst. Professor (Communications)
PGDM

Ms. Saloni Sachdeva
German Faculty (Communications)
M.Com

Dr. Shweta Sharma
Asst. Professor (New and Social 
Media)
Ph.D (Social Media Marketing), 
PGDM

Technology 
and Operations 
Management

Mr. Amit Tiwari
Asst. Professor (Operations 
Management)
M.Tech, MBA

Mr. Jasdeep Singh Chadha
Associate Professor (Operations 
Management)
PGDBM
Mr. Nalin Jha
Asst. Professor (Technology, 
Operations Management)
MCA

Dr. Neha Mittal
Asst. Professor (Operations 
Management)
Ph.D (Operational Research-
Reliability)

Dr. Preethi Srinivas 
Asst. Professor (Operations 
Management)
Ph.D (Technlogy Diffusion and 
Transfer), MBA

Mr. Rakesh Chaudhry
Professor (Operations 
Management)
MBA 

Dr. Sandhya Rai
Associate Professor (Operations 
Management)
Ph.D (Operations Management), 
MBA, MSc

Dr. Vandana Srivastava
Professor (IT)
Ph.D (Artificial Intelligence), 
M.Tech (Computer Applications), 
M.Sc

Dr. Yavar Ehsan 
Professor (IT)
Ph.D, MBA

Finance and 
Accounting 
Management

Ms. Aarti Sharma
Lecturer (Finance, Accounting)
M.Com, MBA, UGC-NET & JRF

Dr. Deepika Dhingra
Asst. Professor (Finance)
Ph.D (Corporate Restructuring), 
MBA

Ms. Geetika Kumar
Asst. Professor (Finance)
MBA, FPM, UGC-NET

Ms. Inderjit Kaur
Associate Professor (Finance, 
Accounting)
FMP, M.Phil, MBA, UGC-NET

Dr. Kanika Gupta
Asst. Professor (Finance)
Ph.D (Finance), Mcom

Ms. Kinny Dunga
Faculty Associate (Finance)
PGP 

Ms. Kirtika Malhotra
Asst. Professor (Finance)
M.Com, PGDM

Dr. R. Srinivasan
Professor (Accounting, Finance)
Ph.D (Financial Risk Management)

Mr. Raju Majumdar
Associate Professor (Finance)
MA, MFC

Dr. Saima Rizvi
Associate Professor (Finance)
Ph.D (Investment Management 
and Behavioural Finance)

Ms. Sandhya Prakash
Associate Professor (Finance)
MBA

Ms. Shegorika Lalchandani
Associate Professor (Finance)
MBA (Finance), PGDFM, M.Com

Ms. Simerjeet Vasudev
Associate Professor (Accounting)
CA, IFRS

C.A. Vishal Goel
Associate Professor (Finance, 
Accounting)
CA, PGDBA, CFA, M.Com, UGC-
NET

Marketing, 
Branding and 
Customer Service

Mr. AR Mishra
Professor (Marketing)
MBA

Dr. Anjali Singh
Associate Professor (Marketing)
Ph.D (Social Media)

Ms. Devika Rani Sharma
Asst. Professor (Marketing)
M.Phil, MBA, UGC-NET

Dr. Kriti Swarup
Associate Professor (Marketing)
Ph.D (Marketing), PGDM, MA

Ms. Neha Katiyar
Asst. Professor
PGDM, MA

Ms. Nirmaljeet Kaur
Asst. Professor (Marketing)
MBA

Ms. Payal Phulwani
Asst. Professor (Marketing)
MBA, UGC-NET

Ms. Radhika Madan
Asst. Professor (Marketing)
MA

Dr. Ritu Sharma
Associate Professor (Marketing, 
Branding)
Ph.D (Households’ Current and 
Future Expenditure)

Ms. Ruchi Shah
Asst. Professor (Marketing)
MBA

Ms. Sanchita Ghosh
Asst. Professor (Marketing)
MBA
Worked at IFB Industry Ltd.

Mr. Sanjay Srivastava 
Professor (Marketing)
PGDM, M.Sc
Worked at Tata Sky Ltd.

Ms. Shivani Ahuja
Asst. Professor (Marketing)
MBA, M.Com

Ms. Shruti Jolly
Asst. Professor (Marketing)
MBA

Dr. Smitha Girija
Associate Professor (Marketing)
Ph.D (Retail Management), MBA

Mr. Sujit Sengupta
Professor (Marketing)
M.Tech (Electronics), PGDM

Ms. Urvashi Nandrajog
Asst. Professor (Marketing)
PGP

Entrepreneurship, 
Innovation and 
Family Business

Mr. Rahul Mishra
Professor (Entrepreneurship)
MIB

Ms. Shivani Teckchandany
Asst. Professor 
(Entrepreneurship)
SMP, MBA, M.Com, UGC-NET
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7. 
9000+ Well Placed 
Alumni
Alumni are a very important resource of any university and at IILM we are proud to have 
a huge network of over 9000 alumni who are well placed at various capacities across 
industries both domestically and abroad. They have risen to high ranks and hold excellent 
positions in reputed companies. 

We engage with our alumni in various ways. They are invited to interact with students 
to motivate them about careers or to deliver guest lectures on topics of their expertise. 
They are consulted with regards to suggestions of industry specific workshops to hone 
our students’ skills. They also become alumni mentors to our students, thus providing 
them with first hand knowledge and experienced advice along with a platform for 
networking. They are invited to sit on panels to conduct SIP viva and/or judge SIP report 
and become a part of our Board of Governors. We also maintain relationships with them 
by organizing annual meets on campus. 

“The IILM MBA experience was truly fantastic, 
as it provided me with a right mix of academic 
theory and practical business experience. The 
curriculum and infrastructure were in tune 
with the needs of today’s dynamic business 
environment. The key takeaways for me 
were in the fields of leadership, analytics and 
interpersonal skills, which were strengthened 
through the case studies approach of learning 
and the team presentations. The refining of 
existing skill sets coupled with new learning 
on campus has been a rewarding experience 
in my professional career.”

Manish Kathuria 
Executive Vice President,  

Kotak Mahindra Bank Ltd.

“I have only great things to 
say about IILM. I can state 
with confidence and immense 
happiness that my life has truly 
changed because of the quality 
education and knowledge I 
gained from IILM through the 
eminent teachers and inspiring 
colleagues.”

Sanjay Kathuria 
Cloud Lead- North & East, Microsoft Corporation 

India Pvt. Ltd.

“The whole curriculum of PGDBM 
has transformed keeping in mind 
the changing environment and 
at the same time ensuring the 
programme is really exciting and 
challenging. The new teaching 
environment with all the modern 
facilities was very attractive as 
well. Wishing the very best to the 
faculty and IILM for nurturing 
talent and creating leaders for 
tomorrow.”

Manish Gautam 
Vice President, RBL

“MBA from IILM was 
a truly enlightening 
experience for me. I 
developed Entrepreneurial 
Thinking, which helped 
me identify and act on 
opportunities in a variety 
of different environments. 
I also learnt about traits 
of a good leader, valuing 
diverse perspectives and 
working collaboratively to 
accomplish common goals. 
Finally, MBA also helped me 
in developing better self-
awareness and providing me 
with a sense of purpose and 
identity.”

Rohit Kalra 
Head - SME & Enterprise Business  

(Delhi & NCR), Idea
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8. 
Centrally Located 
Campuses and Safe 
and Secure On-
Campus Residences

IILM has 3 campuses that are centrally located in New Delhi, Gurgaon and Greater Noida. 
But the goal driving them forward is one and the same – to train and develop skilled and 
responsible managers of the future.

Lodhi Road is the hub of South Delhi, bustling with activities and places to visit. Being at 
the political center of the country allows students to be privy to first hand developments 
in business and politics alike.

The Gurgaon campus is located on Golf Course Road, in the heart of the industrial hub of 
Gurgaon - an epicenter of industry as well as startups. Our students have the advantage 
of gaining the rich knowledge of business and entrepreneurship from their surroundings 
as well as our in-house incubation center. 

Our Greater Noida Campus, it is located in the Knowledge Park of Greater Noida with 
easy access to companies like LG and Moser Baer. Educational institutions in the area 
also provide a platform for networking and knowledge sharing.

Our Gurgaon and Greater Noida campuses provide safe and secure residences for students 
and faculty alike. Constant monitoring by security guards and cameras, comfortably 
furnished apartments, delicious and wholesome food, and a friendly environment ensure 
that students can live in a safe and comfortable haven – a ‘home away from home’.

“My experience in IILM started with the hostel and 
honestly I am having the best time ever. The location 
is superb, I have met tons of amazing and interesting 
people and there is always so much to see and do. It 
is safe  and secure with female and male guards at the 
main gate and hostel entry.”   

Sonam Gupta  
(PGDM, 2015-2017)

I feel completely safe, comfortable and cosy at 
the hostel. My colleagues here are awesome 
and I love spending time with them in the class 
as well as in the hostel. The quality of food and 
the housekeeping deserves special mention. My 
biggest concern before joining the hostel was the 
food, but now I am happy as the food is tasty as 
well as healthy. ”   

Aditya Singh 
(PGDM, 2015-2017)

GURGAON

GREATER NOIDA LODHI ROAD
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9. 
Merit and Means 
Scholarships

In our effort to make education more affordable to students, we have made provisions 
for scholarships on the basis of merit and need. We also have partnerships with certain 
banks so as to make the procedure for application of loans a little easier for students.

1. Scholarships for Girls

All girl students selected for admission to IILM PGDM are eligible for a 10% scholarship.

2. Scholarships for students with Bachelor’s Degree in Engineering

All students selected for admission to IILM PGDM and securing 60% or above in their B.Tech or 
B.E. are eligible for a 20% scholarship.

3. Open Merit Scholarships

Scholarship amount in this category is 40% of the tuition fee.

Examination

a)   Class XII

b)   Bachelor’s degree 

c)   MAT

or  CMAT

or   CAT

or   XAT

Marks  / Score for eligibility

80% & Above

B.Tech or B.E.                       : 70% and above 
B.Sc., BCA, B.Com, B.A.     : 65% and above 

Minimum score of 720

Minimum score of 360

75 Percentile & above

75 Percentile & above

4. Merit cum Means Scholarship

IILM offers financial assistance to deserving students from low-income families in the form 
of Merit-cum-Means Scholarships. The Scholarship Award Committee selects the candidates 
on the basis of pre-defined criteria of academic excellence and their families’ financial means. 
Students with family income of less than Rs. 3.0 lakhs per annum are eligible for 75% scholarship 

5. Scholarship for Outstanding Achievements in Sports or Braveryt

This Scholarship has been instituted to acknowledge outstanding achievement of students in 
the areas of Sports, Culture and Bravery. Students will be eligible for a 20% scholarship. 

6. Scholarship for J&K and North East domiciled students

To encourage students from the states of Jammu & Kashmir, and the North East (Assam, 
Arunachal Pradesh, Manipur, Meghalaya, Mizoram, Tripura and Nagaland), we offer a special 
scholarship of 20%.

7. Scholarship for children of Defence Personnel and Martyrs

Children of Defence Forces personnel who meet the eligibility requirement of the programme 
are eligible for a 20% scholarship. Children of Martyrs who meet the eligibility requirement of 
the programme are entitled to a full tuition waiver.

All scholarships in Categories 3, 4, and 5 will be reviewed by Committees. No two scholarships 
can be combined.
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A Typical Day  
on Campus

Studying, learning, and practicing business theories is not enough for a holistic manager. 
There is learning beyond curriculum, which involves soft skills like teamwork, interactions, 
networking and communication. There is also the need for pursuing co-curricular interests 
that help in building a manager’s personality. A typical day on campus incorporates all 
these needs and makes the day a wholesome one for every student.

A variety of clubs and organizations exist on campus offering a range of leadership 
opportunities. They offer the scope of refining management and leadership skills, 
exploring interests and building networks. Conferences, monthly events, annual festivals, 
TEDx talks, inter-campus debates and in-house publications are just a few of the options 
available to the students to expand their horizons in terms of co-curricular activities. 
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A typical day of a student follows a schedule that incorporates every aspect 
of development and interaction required to make a holistic manager.

In the morning:

Yoga, Walks on campus, Gym Workout

Breakfast – Fresh, hygienic and wholesome

Morning classes

Mentoring sessions

Lunch and post lunch:

Networking lunch with senior  
student or alumni

Afternoon classes

Workshops, tutorials

In the evening:

Club meetings, Preparation for events

Games, Matches, Lounge time

Dinner, Interaction with faculty, Preparation for 
next day’s class
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Kamal Singh 
Director General, National HRD Network

Manish Kumar 
Head- Staffing Operations, TMI Network

Monika Gupta 
Senior Manager, Alcatel-Lucent

Muralidhara Kadaba 
Senior Managing Director, Strategy & Business 
Development 
Altamount Capital Management Pvt Ltd 
Advisor, Reliance Industry Limited

Munish Bhatia 
Global Migration Lead – Enterprise Shared Services 
Function 
Cargill International

P Dwarkanath 
Director, Group Human Capital, Max India Ltd

Payal Chawla 
Advocates & Attorneys, JUSCONTRACTUS

Dr R Narayanaswamy 
Finance & Control, IIM, Bangalore

Raj Nehru 
India Business HR Leader, Concentrix Corporation

Rajeev Talwar 
Group Executive Director, DLF Limited

Rishabh Chopra 
Founder, Transformative Learning Solutions Pvt Ltd

Prof S Padam 
Advisor and Former Dean of Studies 
Administrative Staff College of India

Sandeep Tyagi 
Chairman & Managing Director, Estee Advisors Pvt 
Ltd

Sanjeev Mohanty 
Managing Director, Benetton India Pvt Ltd

Sapna Popli 
Former Senior Director, IILM

Satish Girotra 
Chief Representative – India, N Sethia Group – London

Shailesh Gandhi 
Chairperson-PGP, Indian Institute of Management, 
Ahmedabad

Shweta Berry 
Functional Consultant, Tech Mahindra Ltd

Som Mittal 
Former President, NASSCOM

Sonali Dua 
Deloittte Consulting India Pvt Ltd

Suveer Arenja 
Vice President, L Capital, India

Sujoy Basu 
Head-HR, ABC Consultants Pvt Ltd

Dr TL Raghuram 
Professor of Strategy, XLRI Jamshedpur

Vikrampati Singhania 
Deputy Managing Director, J K Industries

Prof VN Pandit 
Former Vice Chancellor, Sri Sathya Sai University 
Former Director, Delhi School of Economics

Dr S Y Quraishi 
Former Chief Election Commissioner of India 
Chairman of the Board – IILM Institute for Higher 
Education

S.S. Dawra 
Former IAS, Former Secretary to Govt of India, 
Chairman of the Board – IILM Graduate School of 
Management

Amit Bajaj 
Communication Specialist, GE India

Anuj Kumar Taneja 
AVP & Regional Head – HR, HDFC Bank 

Ankur Warikoo 
Head, Groupon APAC Emerging Markets

Arti Mittal 
India Lead_Global Legal Operations, Accenture

Prof Bharati Sharma 
Professor Indian Institute of Public Administration

Bobby Kewalramani 
Co-Founder and Chief Executive Officer, Perfect 
Relations Group

Prof DP Goyal 
Professor of Information Systems & Dean, Graduate 
Programmes 
Management Development Institute, Gurgaon

Dilip Chenoy 
Chief Executive Office & Managing Director 
National Skill Development Corporation 

Gaurav Gulati 
Chief Executive Officer, New Growth, MBA, Chicago 
Booth

Prof Gurram Gopal 
Professor of Business Administration, Elmhurst 
College

Prof Joy K Mitra 
Former Dean, Faculty of Management Studies, Delhi 
University

Board of  
Governors
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IILM Institute for Higher Education, 
Lodhi Road

IILM Undergraduate Business School, 
Lodhi Road

IILM Institute for Business & 
Management, Gurgaon

IILM Undergraduate Business School, 
Gurgaon

IILM Graduate School of 
Management, Greater Noida

IILM College of Management Studies, 
Greater Noida

IILM Academy of Higher Learning, 
Jaipur

IILM Academy of Higher Learning, 
Lucknow

IILM College of Engineering & 
Technology, Greater Noida

PGDM (Affiliated to AICTE & Accredited by 
SAQS)
Executive PGDM (Affiliated to AICTE)

B.Sc(H) in Business &  Management in 
collaboration with University of Bradford
BBA in International Management or 
Entrepreneurship in collaboration with the Swiss 
Business School

PGDM (Affiliated to AICTE)
Executive PGDM (Affiliated to AICTE)
FPM (Affiliated to AICTE)

B.Sc(H) in Business &  Management in 
collaboration with University of Bradford

PGDM (Affiliated to AICTE, AIU & Accredited by 
NBA)
Executive PGDM (Affiliated to AICTE & AIU)
FPM (Affiliated to AICTE)

PGDM (Affiliated to AICTE)

PGDM (Affiliated to AICTE)
MBA (Affiliated to RTU, Kota)

PGDM (Affiliated to AICTE)
MBA (Affiliated to UPTU)

B.Tech
M.Tech
MBA
MAM (5 years)

Experience IILM 
Learn more
www.iilm.edu

Attend an event
www.iilm.edu/events

Attend a webinar
www.iilm.edu/webinar

Meet your peers
www.iilm.edu/meetyourpeers

Our Programmes
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Lodhi Road Campus 
Rai School Complex, 3 Institutional Area, 
Lodhi Road, New Delhi – 110003 
Tel: 011-40934303

Gurgaon Campus 
DLF Golf Course Road, Sector 53, 
Gurgaon- 122003 
Tel: 0124-2775655/2775656

Greater Noida Campus 
16 Knowledge Park-II, 
Greater Noida- 201306 
Tel: 0120-6670618/6670625/6670691 
www.iilmgsm.ac.in

/iilminstitute

/iilminstitute

/iilm

iilmhigheredu

/iilm


